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AMARA Trend Focus

Expose All

Long before air conditioning,

stone walls served an important

purpose in Greek architecture

by acting as a barrier from the

heat to keep homes as cool as

possible. Although a key material

to the Grecian look, not every

wall in your home needs to be

stone. A single feature wall in the

kitchen or living room will create

a relaxing, laid-back atmosphere.

Alternatively, opting for stone wall

decor and accessories is a perfect

way to incorporate this look if

stone walls aren’t possible in

your home.

Perfect Your Palette

Whether you think of the

whitewashed buildings with brilliant

blue rooftops in Santorini, the crystal

blue sea against the white beaches,

or the national flag, blue and white

are undoubtedly the colours we

associate with Greece. A timeless

duo that never goes out of fashion,

a blue and white colour palette is

easy to bring into the home without

the need to get the paintbrush and

rollers out. Swap out your bathroom

towels and accessories for an instant

refresh or give your bedroom and

instant makeover with dusty blue

bed linen and a crisp white throw.

Unlock Your Potential

A statement print seen throughout

Greek history, the Key pattern is the

most prominent design in Greek

style. Whilst most believe this print

stems from Greek mythology,

representing the labyrinth that

imprisoned the Minotaur, others

believe the design is based on the

bending course of the Meander River.

Versace are renowned for using

Greek mythology in their iconic

designs, using the face of Medusa

across homeware and fashion

collections. Luke Edward Hall’s

collaboration with Ginori 1735 is

adorned with a beautiful blend

of Greek and Roman mythology

providing the perfect nod to Grecian

history without overstepping the mark.

Bust a Move

A country steeped in ancient history;

towering columns and beautiful

marble statues of Greek gods and

goddesses can be found across

Greece dating back thousands of

years such as the ruins of Acropolis

in Athens, the Temple of Olympian

Zeus, Delphi, and Thessaloniki.

Introducing marble accessories

and statuesque ornaments into

your decor will perfectly represent

the country’s historic landmarks.

ADD A TOUCH OF GRECIAN GLAMOUR TO

YOUR HOME...

AMARA Trend Focus

Display your blooms in a vase

shaped like the female form, protect

your surfaces with marble coasters

or update your shelfie with statue

ornaments for an easy Grecian

glamour look.

Bring the Outside in

Known as a symbol of health, beauty

and wisdom, olive trees have deep

roots in Greek traditions and rituals.

An olive branch was awarded to

athletes winning Olympic games and

was also used as a symbol of peace

whenever a truce was agreed with

an enemy.

Bringing houseplants into the

home offers a natural aesthetic and

promotes a healthy environment.

Olive trees, lemon or orange trees

are perfect for conservatories or

sun-filled places whilst cacti and

succulents offer greenery without

much maintenance.

Discover our full collection of Grecian

home accessories here:

amara/grecian-homeware

1 2 3

1. SANCIA GOURD GLASS VASE, AERIN

2. CIELS BLEUS SOUP BOWL,

JONATHAN HANSEN X MARIE DAAGE

3. MEDUSA RHAPSODY VASE,

VERSACE HOME

MISSONI HOME COLLECTIONCELSO DE LEMOS ETRO

12

The aim was to create a clean, luxury look and feel while incorporating as many 
lifestyle shots and product images as possible.
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DESIGNER VASES
Whether it’s to house flowers from

a loved one, accentuate your coffee

table, or to simply fill a gap on your

mantelpiece, a perfectly-picked vase

can effortlessly transform

the space around it.

Grand bouquets look

best in a large vessel

with a wide opening

whilst towering stems

like pampas grass look

striking placed in a

narrower, tall vase.

TOP PICKS

amara.com/vases

1. HUDSON PLAID CRYSTAL GLASS VASE, RALPH LAUREN HOME

2. FAZZOLETTO BICOLORE, VENINI

3. LUSTER GRAPHIC VASE, POLS POTTEN

4. UPSIDE DOWN VASE HEAD, POLS POTTEN

5. ROSSETTI VASE, FORNASETTI

6. LE CANOPIE VASE, SELETTI

7. I LOVE BAROQUE VASE, VERSACE HOME

8. GLASS COLOUR VASE, HAY

FALDA VASE, ROSENTHAL

1

2

3

4

5

6

4

8

7

AMARA Vases

AMARA Décor & Design
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LEATHER STRIPE CHEVRON

QUILTED CUSHION

MARBLE TOP SIDE TABLE

22

FOR EVERY ROOM Sleek and sophisticated, Luxe is

a confident yet timeless interior

design style. Featuring a pared-

back colour palette that’s elevated

with a sprinkling of opulence, Luxe will

leave your home bursting with glamour.

Despite popular belief, luxury interior

design isn’t just about all that glitters

but rather minimal, high-quality finishes.

Want to achieve the luxury look in your

home? It’s easier than you think...

Opt for neutral tones to form your

foundation and introduce pops of colour

throughout. A black statement piece of

furniture is perfect for creating a focal point

in a light and bright room. To create depth,

layer the look with subtle animal prints

and sumptuously soft textures like faux

fur and velvet. To complete the look, cut

through textures with crisp white marble

accessories and metallic finishing touches.

Feeling inspired? Treat yourself at

amara.com/luxe

AMARA Private Label

DESIGNED by AMARA
Luxe

DESIGNED by AMARA

GLASS AND AGATE

SOAP DISPENSER

08

Luxe
This season, Luxe is all about

statement textures, luxurious

materials and all things glamorous.

Pairing a classic monotone palette

with opulent jewel hues and metallic

finishes, it’ll bring a little extra

something to any interior.

Shop Luxe now.

amara.com/luxe

DECO TEXTURED CUSHION

MARBLE HEXAGON OBJECT

MOTHER OF PEARL 3 PART NUT BOWL

DESIGNED by AMARA

AMARA New Season

AMARA Décor & Design

‘AMARA own brand’ sections got their own respective page borders, so that finding the required pages becomes intuitive and 
without having to look at the contents page.

NEW SEASON
Discover the upcoming collections from the

Designed by AMARA brands: Retreat, Luxe

and Global Explorer.

A new season is here, bringing

with it plenty of fresh styles and

covetable looks to look forward to.

Each Designed by AMARA brand has

been updated for the season ahead,

with brand-new colour palettes, eye-

catching prints and chic accessories

to complement every home. Take a

look at what’s in store...

06

AMARA New Season
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ARCH BOOKENDS

CORNER TEXTURED

PATTERN CUSHION

RECTANGLE CUT OUT GLASS VASE

Retreat
Give your space a reboot for the

season ahead with the seriously

hygge vibes of Retreat. Featuring

sumptuously soft textures, organic

fabrics and neutral shades, this look

will transform your home into a

relaxing haven in an instant.

Shop Retreat now.

amara.com/retreat

DESIGNED by AMARA

AMARA.COM | 2524

AMARA Private Label

Bold and adventurous, Global

Explorer is anything but

ordinary. An eclectic treasure

trove packed with artisanal homeware;

this look will fill your interior with the

feeling of unforgettable experiences.

Want to be a little more

courageous in the home?

Let us show you how with

Global Explorer...

Start off the look with a

soft palette that’s brought

to life with rich earthy

tones and add some

subtle drama with pops

of fuchsia, mustard

yellow, or black and

white accessories.

For that true artisanal

feel, introducing some

handmade elements

will elevate the room.

Think handwoven

baskets, tasselled

cushions, or hand-

sculptured objects. If

you’re lucky enough to

have collected pieces from

your own travels, now’s the

time to let them shine.

In need of an adventure? Get the

look at amara.com/global-explorer

Effortlessly calm and collected, Retreat is a refreshing look that’s made for every room in your

home. Inspired by Scandi interiors, Retreat will transform any space into a welcoming haven. In

need of a little hygge? We’ve got you covered...

Combining a soothing colour palette with organic materials and comforting textures, this style

lends itself perfectly to creating a tranquil bedroom. Invest in some high-quality,

fresh white bed linen to give your room that plush hotel look, then

layer with a cosy throw and scatter cushions for that sink-in feeling.

To complete the room, add some soft lighting, such as wall lights

or table lamps, and you’ll have your very own haven in no time.

Like what you see? Create your own sanctuary at amara.com/retreat

DESIGNED by AMARA
Retreat

DESIGNED by AMARA

Global
Explorer

FELT LEATHER HANDLE BASKET

STACKED ARCH MARBLE BOOKEND

HERRINGBONE TUMBLER

CARVED

STRIPE

VASE

WOODEN PLATTER WITH PINCH POTS

SCALLOPED CANE MAGAZINE RACK

Brochures/magazines/publishing
AMARA LIVING
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AMARA At Home With

AT HOME WITH
ZARA MARTIN

ALBERTO PINTO

ALBERTO PINTO

TV presenter, model

and DJ Zara Martin has

worked with a plethora of

prestigious fashion brands

including Chanel, Versace

and Fendi. One of the

most recognisable faces

in the London fashion and

beauty scene, she talks to

us about her interior style,

inspiration and being an

ambassador for Women

for Women International.

@zaramartin

ZARA MARTIN

PHOTOGRAPH MOEEZ ALI

AMARA: Describe your interior style.

Comfortable, eclectic, and

babyproof.

Tell us about your home.

It was an old embassy that got

converted into apartments, the

ceilings are high and the big period

sash windows let all the beautiful

light in. I always love coming home,

which makes me feel extremely

grateful.

What do you love most about it?

The space, the energy, the

neighbourhood, and the communal

garden to name a few.

What do you wish you could change?

In an ideal world I would be living in

an Alberto Pinto designed château

in the south of France, but other

than that, I get bored of furniture

quickly so I could change the rugs

or the sofas.

Which room in your home is your

favourite?

I live in a duplex and the downstairs

gets a lot of action during the day,

so I love going upstairs to where the

bedrooms are. It's so calm.

What’s your home’s colour palette?

Grey with a splash of colour.

What was the last thing you bought

for your home?

Versace slippers, the Jonathan

Adler Eden backgammon set, and

kitchenware (I’m obsessed).

What’s your most treasured

possession?

My wardrobe.

What was your biggest interior

design mistake?

Not filling my previous home with

flowers, they instantly transform a

space. I now have a FLOWERBX

subscription, so I get a delivery of

fresh flowers on a regular basis;

they’re the best.

Would you say your own personal

style influences your interior?

Of course, your home decor is an

extension of your own style. Which

is why sometimes one needs a little

spruce up or makeover.

You’re an ambassador for Women

for Women International, why is this

charity close to your heart?

As an organisation, they are creating

lasting and meaningful changes.

They help women develop the

tools to support themselves and

their families, which is extremely

powerful. In light of recent events,

we have seen the urgent need for

charities such as Women for Women

International to be there to support

women in rebuilding their lives after

conflict.

Who or what inspires you?

My son, Axel.

What’s the best piece of advice

you’ve been given?

I was recently on a panel for Women

for Women International with Venetia

Archer, who founded the Ruuby app,

and she said “leap and the net will

appear” which really resonated with me.

Head to amara.com/women-for-

women to learn more about Women

for Women International.

Of course, your home

decor is an extension

of your own style. Which

is why sometimes one

needs a little spruce up

or makeover.”

Zara Martin

SAMBONET JONATHAN ADLER FISKARS Editorial layouts with lots of different elements 
had to be placed neatly to preserve the 
expensive feel.

- Back to index -
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HACHETTE FILIPACCHI | Psychologies magazines

Creating different page layouts 
while adhering to style 
guidelines and liasing with the 
picture desk.

HACHETTE FILIPACCHI UK LTD

PSYCHOLOGIES MAGAZINE

Designing pages, spreads and 
cover layouts.

- Back to index -
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Global
Insurance
IntellIGence
gr-intelligence.com

GAIF CONFERENCE 2014

TOP STORIES

global future 
Insight from Marsh 
MENA executive chair 
Robert Makhoul page 4

cost of terror
The impact of  terrorist 
group ISIS on Syria, Iraq 
and beyond page 7

technology
Why a new attitude to 
analytics is needed 
urgently page 14

NEWSQUEST GR magazine | Strategic Risk magazine
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Muammar Gaddafi’s long dictatorship, 
it has been far from stable since.

Insured losses from the Arab Spring 
ran into hundreds of  millions of  
dollars, as well as sparking coverage 
disputes between insurers and 
reinsurers. 

However, these tumultuous events 
and their continuing fallout are also an 
opportunity for (re)insurers.

“Following on from the Arab 
Spring, clients are still looking to 
protect themselves against political 

beyond the 
arab spring
Political instability persists, but reinsurers and life 
insurers are making their mark in North Africa

uncertainties, particularly within the 
MENA region. The ongoing political 
unrest in Libya and Egypt, and the 
civil war in Syria, have heightened 
these concerns,” says Marsh’s Europe, 
Middle East And Africa Insurance 
Market Report 2014.

“The number one concern to 
investors in MENA, as listed in the 
MIGA-EIU Political Risk Survey 2014, 
is war. However, it was adverse 
regulatory changes and breach of  
contracts that led to the largest 
financial losses over the past three 
years on the account of  political risks.”

However, political risk is not the 
only line of  business with the North 
African (re)insurance markets that 
continues to attract close scrutiny and 
interest from financial market 
participants around the world. Life 
insurance is underdeveloped in most 
Muslim countries in MENA. 

Global takaful premium is put at 

N
orth Africa has been 
through some turbulent 
times in recent years. The 
Arab Spring began in 
Tunisia at the end of  2010 

and its impact continues to reverberate 
around the region, as well as the wider 
MENA region.

Protests against the Islamist 
government in Tunisia continue, while 
the Muslim Brotherhood was ousted 
from Egyptian government last year. 
And although Libya did see the end of  

gr-intelligence.com | GAIF Special 2014 | 11

G L O B A L  [ R E ] I N S U R A N C E . C O M

G L O B A L  [ R E ] I N S U R A N C E G L O B A L  [ R E ] I N S U R A N C E . C O M

$9.15bn and projected to grow to $25bn 
by 2015, and African income is 
projected to grow at the same pace.  

Life insurance business in the 
region is expected to grow in 
conjunction with the higher 
discretionary income levels and 

demographic structure of  the area.   
“Despite headwinds from the global 

economy, economic growth over the 
past decade has been robust – driven 
by natural resources and commodities 
– and has become increasingly broad 
based, with growth in sectors such  
as infrastructure, manufacturing, 
banking and financial services, 
agriculture and telecommunications,” 
says AM Best analyst Carlos 
Wong-Fupuy.

According to the rating agency, 
non-life premiums are increasing 
across the North Africa region, with 
Algeria leading the way. 

Algeria’s total premiums increased 
by 16% in 2012 to $1.4bn, while Egypt’s 
grew 4.4% to $1.8bn. 

Insurance markets are growing 
from a low base, although they are still 
expanding at a faster rate than more 
mature markets, which has made them 
attractive to foreign participants. 

These include the mature markets 
of  the US and Europe, which have 
historically had a presence on the 
continent, as well as newer entrants 
from emerging BRIC countries of  
Brazil, Russia, India and China.

Morocco has been an exception, 
with a 3.3% contraction in total 
premium as economic performance 
failed to meet expectations because of  
a decline in grain production, and 
reforms that were deferred following 
the election of  the Justice and 
Development Party.

“Insurance growth is expected to 
increase in line with economic growth, 
but this depends on product offerings 
and distribution becoming more 
accessible and aligned with cultural 
demands,” says Wong-Fupuy. 

“These include microinsurance 
products, as well as takaful or Sharia-
compliant insurance products in 
certain countries such as Sudan, Egypt 
and Senegal.”

The reinsurance side is experiencing 
encouraging levels of  growth too, as 
evidenced by Continental Re, which is 
one of  Africa’s private reinsurers, 
opening a regional office in Tunis 
earlier this year.

According to the reinsurer, the 
Tunis office is important as it seeks to 
extend its reach into the Maghreb and 
North African markets. As well as 
being closer to clients and improving 
insight into local markets, it says it 
will help the firm become a pan-
African reinsurer.

The carrier also responded to 
demand by introducing a takaful 
reinsurance offering for the North 
African market. 

The exponential growth of  takaful 
has led to increasing demand for 
retakaful capacity, particularly in the 
region of  North Africa, which has a 
majority Islamic population.

Continental Re regional director 
Dorsaf  Sassi says: “It’s important to 
keep in mind that the insurance 
market in North Africa is still in its 
infancy and accounts for roughly 
0.46% of  total world premiums, 
including the Middle East. 

“And its contribution to gross 
development product is still below 
international standards.”  

She continues: “This also means we 
have phenomenal growth prospects. 
Our regional office in Tunis will enable 
us to play a significant role in the 
region’s growth and development by 
delivering locally relevant offerings to 
our clients and partners. n

‘Economic 
growth has been 
robust, driven  
by natural 
resources and 
commodities’ 

Carlos Wong-Fupuy, AM Best

Designing pages and 
spreads while adhering to 
style guides. 
Creating and incorporating 
info graphics/illustrations to 
visually support the article. 
Utilising image libraries. 
Manipulating images to fit 
given concepts.
Arranging required 
elements while keeping the 
layout clean and easy 
to navigate. 
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Feeling  
the squeeze
Rapid population growth  
and geopolitical tensions are 
elevating resource scarcity to  
a completely new level

T
HE ACCELERATION 
of human population 
growth in the past 
century has raised the 
age-old risk of resource 
scarcity to an issue of 
global relevance. 

Throughout history, 
humans have traded and 
fought over resources. 

Fast-forward to the 21st century and resource 
scarcity remains a key risk in a globalised society. 
According to PwC’s report Minerals and Metals 
Scarcity in Manufacturing: the Ticking Time Bomb, 
such scarcity can be divided into three categories: 
physical, economic and geopolitical. 

The risk of physical scarcity is fairly self-explan-
atory. Diminishing natural stocks pose a risk to 
firms along the entire supply chain. Arguably, the 
most alarming physical scarcity is that of water. 
Indeed, the World Economic Forum’s 2014 Global 
Risks report found business and world leaders 
placed water scarcity in the top three risks of global 
concern. Moreover, the UN estimates that by 
2025, 1.8 billion people will live in areas plagued 
by water scarcity, with two-thirds of the world’s 
population living in water-stressed regions as a 
result of use, growth and climate change.

Economic scarcity of a resource can be a conse-
quence of physical scarcity. Price volatility is a 
market reaction to high demand and low supplies, 
making a resource economically scarce. That said, 
economic scarcity is not necessarily a result of 
diminishing stocks; materials such as indium – a 
chemical element primarily used in thin-film tech-
nology – can become economically scarce as a 
result of a spike in demand, such as an increasing 
appetite for touchscreens. 

Estimates from the UN Department of Eco-
nomic and Social A!airs suggest that, from 2 bil-
lion in 1927, the world population had doubled by 
1974 and will reach 8 billion by 2025. This quicken-
ing pace of growth is a major factor in the scarcity 
of resources. 

As the number of people increases, humans  
will require more food and water, as well 

as materials to build homes, conurbations and 
appliances. To protect societies from the e!ects of 
physical and economic scarcity, one option for gov-
ernments is to impose constraints on the extraction, 
exportation and pricing of resources.

Chinese dominance
In August, the World Trade Organisation (WTO) 
condemned China’s exportation cap on rare earth 
metals tungsten and molybdenum (both used in 
alloys) following a complaint by the US. The Amer-
icans had requested consultations with China 
regarding its policies on these metals in 2012, with 
the EU, Japan and Canada joining latterly to form 

a dispute settlement body (DSB) with China. Panel 
debates were held this spring and the DSB report 
was circulated thereafter. 

In the report, the DSB concluded that “the 
overall e!ect of the foreign and domestic restric-
tions is to encourage domestic extraction and 
secure preferential use of those materials by  
Chinese manufacturers”.

In September, China stated that it would imple-
ment the DSB’s recommendations in a manner that 
respects its WTO obligations within a reasonable 
period of time.

China dominates the production and consump-
tion of critical resources, accounting for 46% of 
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A slight rise in temperature can have profound e! ects on the environment over a sustained 
period. Below are a handful of the consequences for every one degree rise in temperature.

global coal production and 49% of global con-
sumption in 2012. The second-largest consumer 
that year, the US, accounted for 11% of coal 
consumption.

From a risk management perspective, the fac-
tors that contribute to a resource’s scarcity pose 
signifi cant risks for manufacturers, suppliers, 
distributors and consumers.

Aaron Glashan, supply chain implementation 
consultant at asset and safety management consul-
tancy Enterprise AMS Group, says that imple-
menting a localised management team to support 
supply bases where critical materials are located 
can help to control some aspects of scarcity risk.

“The importance is then placed upon localised 
knowledge to understand the constraints on the 
commodity itself, other market trends and 
associated risks,” he says.

However, he adds that the principles of com-
modity management are not consistent across 
industry and that, within organisations, the value 
and perception of risk towards critical materials 
can often seem disjointed.

“If you talk to someone in procurement – an 
engineer, project manager, product manager or 
production manager – they will each place di! er-
ent importance on di! erent elements of the risk or 
perceived risks,” he says. “There is defi nitely a need 

for a more holistic view within risk management to 
balance the interpretation of risk.”

Whenever risk is raised, organisations will prob-
ably be most concerned with physical scarcity. 
However, aside from the diminishing fossil fuel 
resources and water scarcity, most critical materials 
are unlikely to become obsolete.

Nevertheless, physical scarcity has a signifi cant 
e! ect on market conditions, which can be manipu-
lated by policymakers. 

The growth of the world’s population is likely to 
exacerbate all three kinds of resource scarcity and 
therefore increase the risks for businesses along 
complex supply chains. Asa Gibson
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I
nsurance analytics. It’s a term 
that makes every insurance IT 
specialist groan and then wonder 
what the latest company policy is 
for the analysis of  the insurance 

risks of  their clients. 
However, for many insurers in the 

MENA region it’s a phrase that could 
become more and more important as 
the MENA insurance market gathers 
momentum.

One problem is that at present 
insurance analytics in the region are 
limited. This means countries and 
companies rely more on modelling, be 
it for pricing or niche identifications, 
Marc Tarazi, associate actuary at Arab 
Re’s research and development 
division, told GR. 

“Even monitoring tools are very 
basic,” he says. “Insurance analytics 
may be used when forced by the 
regulator – for instance, in Morocco 
and Turkey, Solvency II may be 
implemented, and in Saudi Arabia 
actuaries are being imposed by the 
regulator to price medical and motor 
business. 

“Actuaries are being mostly used to 
comply with rules and regulations, 
and not to naturally bring the business 
on new levels.”

He continues: “Low insurance 
analytics is the consequence of  lack of  
awareness. Very limited programs do 
exist in the MENA region for actuaries. 
The first one was only launched in 2005 
in Lebanon, and Morocco, and Tunis 
launched theirs in 2014. 

“The main issue is that regulators 
are not promoting insurance analytics 
properly but are imposing some of  it, 
rendering it as a constraint rather 
than a way to upgrade business. The 
natural reaction of  the market is to 
stick to the minimum required.” 

Tarazi believes a different approach 
is needed to promote insurance 
analytics properly.

Liz Lotz, partner and head of  client 

the missing 
pieces in the 
growth picture

Like all developing 
markets, the MENA 
insurance sector needs 
analytics to move it 
forward – but poor 
regulatory handling and 
a lack of robust data 
are holding it back

development, analytics at JLT Towers 
Re, told GR: “We need to look at what 
the insurance and reinsurance 
industries as a whole are doing. 
Without a thriving industry, there’s 
not really a need for analytics – least 
of  all detailed technologies and 
abilities to explore risk portfolios.   

“There are two main things we need 
to consider – insurable risk and 
insurance penetration. If  there are few 
risks to insure then there’s not much 
in the way of  insurance penetration 
and therefore vendor companies and 
even intermediaries are unlikely to 
consider spending time and 
development expenditure on tools that 
will not be of  benefit.”

She adds: “World Bank statistics 
show that 23% – almost a quarter of  
the 300 million people who live in the 
region – live on less than $2 per day:  

‘Low insurance 
analytics is the 
consequence of 
lack of 
awareness’ 

Marc Tarazi, Arab Re
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they will not require insurance for 
their homes, vehicles or even life 
insurance as this spend will not assist 
them to survive on a daily basis.”

Uneven interest
“Conversely, the MENA region has 
vast reserves of  petroleum and natu-
ral gas,” says Lotz. “These will have 
insurable interest and will be model-
lable from a property, liability and ter-
rorism angle. It therefore means that 
this is an important source of  global 
economic stability.”

Tarazi believes the consequences of  
this low level of  analytics could be 
disastrous. 

“It will not allow proper innovation 
in the products offering and fair 
pricing,” he says. “But, most important, 
predictions are being overlooked, 
which pushes companies to experience 

losses for many years before 
understanding the reasons for it. 

“A clear example of  this would be 
the adverse results in motor and 
medical insurance in the Gulf  region. 
Huge databases do exist, and in-depth 
analysis could be performed, but 
nothing is being done.”

Lukas Müller,  head market 
underwriter, Africa and Middle East at 
Swiss Re, agrees that the risks involved 
in ignoring insurance analytics could 
be grave. 

“As many insurance companies 
hardly retain any risk, there may be a 
lack of  interest to properly assess and 
underwrite risks or even whole 
portfolios,” he told GR. 

“Furthermore, exposure data is not 
always properly captured, which may 
result in potentially poor data quality. 

“In addition, the value of  insurance 

is often not fully recognised, indicating 
a lack of  insurance awareness, which 
in turn may impact the quality of  risk 
management.”

So what can be done to encourage 
insurance analytics in the region? 
Tarazi believes regulators should hold 
seminars or workshops dedicated to 
promoting the issue. 

But Lotz says that while much can 
be made of  experience ratings for 
actuarial studies, if  there isn’t much in 
the way of  experience, it will be 
difficult to have a developed analytical 
function.  

Information is key and it will take 
time to collate data and information in 
order to produce detailed analytics 
and report on them.  

“Also, there needs to be a developed 
actuarial market with trained 
actuaries,” she adds. “But this will 
take time to grow, so there is a need for 
locally based actuaries with local 
knowledge to develop this issue.”

The use of  analytics in the emerging 
markets of  MENA is still low but it is 
growing, says Lotz. 

“The larger brokers have teams 
already embedded in the region. But 
the training and development to assist 
clients with understanding the use of  
the tools available and why they are 
used will be ongoing.” n

‘There may be a 
lack of interest 
to properly 
assess and 
underwrite risks’ 

Lukas Müller, Swiss Re
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T
he ongoing unrest in Iraq, 
which has seen a wide 
swathe of  the country fall 
into the hands of  
insurgents, is having a 

knock-on effect on the region’s 
terrorism insurance market.

The rise of  the Islamic State of  Iraq 
and Syria (ISIS) in western Iraq and 
parts of  eastern Syria has led to an 
escalation in the level of  fi ghting in 
both countries and has even cast doubt 
on whether Iraq will survive in its 
current form. 

The rise of  ISIS has also had a wider 
impact – this time on terrorism 
insurance in the Middle East and 
North Africa (MENA) region.

“The MENA region is a hotbed of  
regional terrorist activity and political 
violence,” Marsh property terrorism 
advisory and placement team head 
Tarique Nageer told GR. 

“There’s been fi rst the Arab Spring, 
and then the violence in Libya, and 
now Syria and ISIS in Iraq, so there 

has been all this ongoing activity in 
recent years. As a result, there are 
already some assumptions baked into 
the pricing.

“Underwriters are very cautious in 
this region. They’re very cautious 
about line sizes – they need more 
information about the risk being 
insured, including details about 
security and business 
continuity and 
readiness planning. 
They’re delving more 
deeply into wordings 
and risks.

“And they’re not 
dealing with pure 
terrorism insurance, 
but also war risk and 
political risk. In this 
region, one man’s 
terrorist can be 
viewed as another person’s freedom 
fi ghter. The lines can be easily blurred. 
Insurers are looking at broader 
insurance coverage.”

“In this region one 
man’s terrorist 
can be viewed as 
another person’s 
freedom fi ghter”

SHOCK WAVES IN 
THE WAR ON 
TERROR

As ISIS tightens its grip on Syria and Iraq, insurers 
are struggling to stay ahead of a hard-to-quantify 
terrorism threat that shows no signs of abating
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“You could argue that, in the world of 
causality, the growth of world data 
doesn’t actually lead to any value in 
terms of growth in the world economy,” 
says Gardner. “You could spend a lot of 
time looking at information, getting new 
data and not driving any value. What is 
key and critical is that industry must  
look for the value and the significant 
opportunities out there.”

The IDC reports that a little more 
than 1% of data in the digital world is 
considered target rich, meaning that the 
data is easy to access, available in real 
time, has a wide footprint and/or holds 
potential to change a company.

The potential value of Big Data to the 
insurance industry is huge, according to 
experts, but unlocking it may require 
cross-industry co-operation, says Stephen 

Lathrope, managing director insurers 
division at global insurance and financial 
services IT solutions provider, SSP.

“Big Data isn’t just about insurance 
companies, it’s about intermediaries, bro-
kers, agents, loss adjusters and customers. 
The opportunities and insight they pre-
sent won’t respect the boundaries of 
organisations,” says Lathrope.

“We’re going to have to work across 
those boundaries. There are some great 
examples of where the insurance indus-
try has done that, but it’s also an area 
where our customers might have 
expected us to get there a bit quicker.

“There are some real practical chal-
lenges, a universe of potential and a real 
need to dive down and say what are we 
actually going to do with Big Data?”  
Asa Gibson

‘You could argue that,  
in the world of causality, the 
growth of world data doesn’t 
actually lead to any value  
in terms of growth in the  
world economy’
Errol Gardner, EY
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place about bandwidth trading as at 
Capacity 2001 in Atlanta.”

Until then the incumbents had ruled 
the telecoms world, by supplying 
half-circuits on routes such as London to 
New York. “!e idea was a neutral 
exchange with a "xed margin,” says 
Elliott, “with bids and o#ers, such as for 
2Mbps from Singapore to Hong Kong.” 
!ere had been “a global wave of 
deregulation. If trading was going to be 
possible, that was the right time to do it.”

It didn’t stay like that for long. By July/
August 2002 Jones was writing about 
“the stark contrast between the 
bankruptcy regimes in Europe and the 
US”. She compared the way European 
carriers such as Storm and Carrier1 had 
vanished into receivership with the way 
US-based Global Crossing, Viatel and 
McLeod were “allowed months to 
restructure and reorganise their debt-
ridden businesses”. 

And the prices had fallen. One 
company’s infrastructure was sold for "ve 
cents on the dollar — just 5% of what it 
had cost to build — recalls one person in 
the thick of it at the time. 

High margins 
But the wholesale telecoms business “had 
the best year ever” in 2001, says Roberts. 
“Most of the wholesale business was 
largely about voice, and the margins were 
in the mid teens to lower 20s per cent — 
it was good business.” 

Although another person in the 
industry told me over a lunch several 
years ago — much wine was consumed 
— of the night Worldcom nearly lost 
most of its European connectivity, 
because it hadn’t paid its bill to Deutsche 
Telekom. Only a last-minute call to 
Ebbers, as CEO of Worldcom, saved the 
company’s European customers from 
being cut o# overnight. (Ebbers later went 

to jail. He was released in 
December 2019 after serving 
half his 25-year sentence, and 
died in February.)

Why didn’t trading work? 
Of course, it was di#erent 
from trading in oil and gas, 
which you can store in 
tanks until they’re needed. 
Yesterday’s voice minutes, 
if not used, are of even less 
value than yesterday’s 
newspapers: they have 
disappeared into the 
ether. 

Go to jail 
Enron closed its 
broadband arm in 
mid-2001 and then in 
December 2001 the whole 
"rm went into bankruptcy because of 
massive frauds in its energy business. !e 
CEO, Kenneth Lay, was convicted but 
died of a heart attack before he was 
sentenced. !e COO, Je#rey Skilling, 
came out of jail in 2019 after serving 12 
years inside. 

!e playwright Lucy Prebble wrote a 
brilliant play about Enron in 2010. It 
was premiered in London, bombed in 
New York, but has been revived at least 
once in the UK; if you ever get a chance, 
go to see it. 

“Band-X survived the crash very well,” 
recalls Elliott. “Its primary customers 
were carriers’ carriers.” But then a host of 
companies such as KPNQwest — a 
European joint venture between KPN of 
the Netherlands and Qwest of the US 
— collapsed. Joe Nacchio, former CEO 
of Qwest, also went to jail. !at was for 
insider trading, and he served six years.

Meanwhile, the reason for trading in 
long-distance voice minutes disappeared. 
!e cost of long-haul shrank so much 
that there was no longer much sense in 
comparing one supplier with another. 
People realised that the main cost of a call 
is the local-access element, "xed or 
wireless. 

Christian Michaud, who is now with 
Tata Communications, had been at 
Teleglobe in Montréal in the 1990s, but 

moved to a Canadian IP start-up called 
Cescom. “!at was the "rst time I heard 
that voice was dead. It was a booming 
time,” he says wistfully. “!e challenge 
was to make the technology stable. I was 
there until the bubble exploded in 2001.” 
He moved back to Teleglobe after 9/11. 
“It was restructured in 2002, and "ve 
years later was acquired by Tata.”

Voice is still here
Roberts adds: “Here we are 20 years later 
and voice is still going, but IP transit cost 
is now less than a thousandth of what it 
was in 2000.” 

But, thankfully, Capacity is still here. 
Newby says: “It’s a testament to Capacity 
that we’re on this call right now.” In boxes 
in his attic “there are many other 
magazines that don’t exist anymore and 
conferences that don’t exist. !ere are so 
many companies that don’t exist.” But he 
had copies of Capacity, and we’re still 
here, and he had early Capacity 
conference programmes.

“Capacity has remained throughout as 
a resource for the industry,” says Newby. 
“Great articles and great panels at 
industry events.”  

Gas traders with no understanding of 
how long the infrastructure took to build 
thought the telecoms industry could do it 
in months. They were going to !x our 
market
Hunter Newby, owner, Newby Ventures 

Capacity was already looking at the 
value of distressed assets by the  
May/June 2002 issue

Capacity
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FROM THE FIRST ISSUE AND THE FIRST BIG CONFERENCES TO THE BEGINNING OF INTERNATIONAL 
TELECOMS WEEK, AND BEYOND, ������������ǧ
��� LOOKS AT TWO DECADES OF CAPACITY

The first issue of Capacity came out in 
October 2000, with a cover bearing 
the prescient line: “Telcos look out, 

look out, there’s a new threat about!” 
Our !rst event, Capacity 2001, took 

place in the Hyatt Regency Hotel in 
“unseasonably cool” Atlanta at the end of 
March. “Join the leading telecom carriers 
as they speak out and provide their 
opinions on the latest developments in 
bandwidth trading,” said the brochure. 

"ere were speakers from AT&T, France 
Telecom (now Orange), NTT and Telia 
International Carrier, but also 186k, 
Enron, Nortel, Storm, "us and others. 

"e gold sponsors were Deloitte & 
Touche and Lucent Technologies, now 
long buried inside Nokia. Silver sponsors 
were Koch Global Bandwidth Services, 
created only in September 2000, and 
Williams Communications; both were 
spun out of energy companies. 

Capacity Europe in London  
"e !rst Capacity Europe was in London 
in October 2001, “building on the 
outstanding success” of the US event 
earlier in the year. "e following year, in 
June 2002, we launched the Metro 
Connect event in London. 

It’s never been easier to pick up telecoms 
assets at a knock-down price, wrote Tim 
Phillips in the May/June 2002 issue. He 
listed 360networks, Pangea and Williams 
as “just three of the failure stories”. 

Legal & General, the insurance 
company, said that half the US$750 billion 
invested worldwide had been wasted. 

Judy Reed-Smith, head of Atlantic-
ACM, wrote in October about spendthrift 
CEOs — people such as Dennis 
Kozlowski of Tyco International (he later 
went to jail for eight years) and Gary 
Winnick of Global Crossing, with a $90 
million Beverly Hills mansion. "e 
October 2002 issue also included our !rst 
global directory, sponsored by Belgacom. 

"e !rst Metro Connect US was held in 
Washington DC in January 2003, with 
speakers from Procter & Gamble and eBay, 
plus AT&T, BellSouth, Level 3, Qwest, 

Telx, Worldcom and XO Communi-
cations, plus the FCC. 

In September 2005, TelCap and 
Capacity saw the beginning of a major 
change in ownership, when the 
Euromoney Institutional Investor group 
bought a 40% stake in the business, with 
the magazine and — by then — nine 
annual conferences. 

Euromoney, quoted on the London 
Stock Exchange, is an international 
publishing, information and events group 
headquartered in London. It increased its 
stake to 100% by 2010, during which time 
TelCap — now Capacity Media — moved 
from Kingston to Euromoney’s o#ces in 
central London, and the founders, Rachel 
Jones and Mark Kemp, left the business.  

By 2005 we were running Capacity 
Russia in Moscow, Capacity Asia in Hong 
Kong, Capacity Europe in Amsterdam, 
along with our Global Wholesale 
Telecommunications Awards, as they were 
then. Events on the calendar for the !rst 
half of 2006 included the Metro Connect 
USA, the !rst Capacity Middle East, plus 
Capacity Latam and Capacity Central and 
Eastern Europe. 

"e biggest expansion to Capacity’s 
line-up of events was in 2008, when several 

big carriers approached the team because 
they were unhappy with the existing 
annual Global Telecoms Meeting (GTM) 
event that Intelsat had run for 34 years. 

With the support of Euromoney, TelCap 
took on the challenge, and put on the !rst 
International Telecoms Week (ITW) at the 
start of June, with only a few weeks’ notice. 
It ran in the Washington Hilton simult-

aneously with GTM, that went ahead, for 
one last time, elsewhere in Washington.

“It was a big thing when ITW started 
and opened itself up to more carriers and a 
lot of new players,” says Céline Grégoire, 
who was at Tata Communications. “ITW 
opened up the market a lot.” 

Andrew Kwok, CEO of HGC Global 
Communications, agrees. “Entrance to 
GTM was very stringent, and new carriers 
had to go through a process of evaluation.” 
But it was run in an old-fashioned way: 
everyone had a physical mailbox and “to 
arrange meetings you had to use a piece of 
paper with a possible time and put it in the 
mailbox”, he says. "at person would reply 
with a message, again on paper, put into 
your mailbox. 

Back to Washington in 2021  
ITW now attracts well over 7,000 people a 
year. It moved from Washington to 
Chicago, and last year was in Atlanta, 
home of the !rst Capacity conference. 
ITW 2021 will be in National Harbor, 
Maryland, on the Potomac, just south of 
Washington.

Ros Irving joined Capacity Media in 
2009. She now leads Euromoney’s telecoms 
division, which includes recent acquisitions 

in the telecoms and technology area. 
"ese include BroadGroup, founded in 

2002 by Philip Low, with its $agship 
Datacloud Global Congress in Monaco; 
Layer123, launched in 2010 to run  
events on network innovation; and 
TowerXchange, which runs meetings on 
the cellular and broadcast tower industry 
worldwide. 

Capacity’s 
milestones over      years

It was a big thing when ITW started 
and opened itself up to more carriers 
and a lot of new players. ITW opened 
up the market a lot
Céline Grégoire, SVP, iBasis 
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Singapore
Asia’s leading hub for data centre operators, Singapore has seen over 
the years an ongoing development of facilities. When faced with the 

limited available space for construction, Singaporean investors and 
operators have successfully developed new techniques and 

technologies to build their data centres upwards. Singapore is a 
cornerstone of connectivity across South East Asia with several 

subsea cables landing on its shores, connecting a stable business 
environment to the world.

Dallas/Fort Worth
Several larger enterprise users are 
evaluating the Dallas/Fort Worth 
market for infrastructure 
deployments. Enterprise users !nd 
the Dallas data centre market 
attractive because of the competitive 
colocation market and extremely 
inexpensive power cost. With a 
healthy amount of turnkey space 
and power still available, Dallas/Fort 
Worth is a buyer’s market.

Sources: Data Economy; Cushman & Wake!eld: Data Center Global Market Comparison report; 
Newmark Knight Frank: US Data Center Report H2 2019

London
"e British capital is Europe’s largest data centre market and, similarly 
to New York, is driven largely by the !nancial sector. Although as 
Brexit plays out some pollical instability might occur, the UK’s 
departure from the EU has fuelled data centre developments since the 
2016 referendum. Possessing strong connectivity links to mainland 
Europe and beyond, London has nearly 200MW under construction 
through 2021, and a mix of global REITs and regional operators 
competing for !nancial sector tenants.

Amsterdam 
"e constitutional capital of the Netherlands, Amsterdam is a 
well-connected, major business hub in its own right with status as 
one of the main FLAP-D –– Frankfurt, London, Amsterdam, 
Paris, and Dublin –– markets in Europe. "e city’s o#cials have 
in fact temporarily banned data centre construction –– and other 
power intensive projects –– however, due to its signi!cance to the 
national and European economy, Amsterdam continues to 
experience constant demand. 

New York/New Jersey 
New York, one of the world’s leading !nancial centres and a cosmopolitan hub, easily attracts enough data 
centre investment to make it one of the top 10 hubs alongside New Jersey – which in itself is “very buyer 
friendly”, with inventory outpacing new tenant growth and of course, close proximity to the Big Apple. 
New Jersey and New York will start to attract more edge requirements, similar to the growth seen in the 
Los Angeles market in 2019.

capacitymedia.com
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Seattle 
Numerous cloud infrastructure investments from the likes of Microsoft and Amazon, 
together with high-performance connectivity options, relatively low power costs, and 
months of cool weather which can be used as free cooling, make Seattle the largest 
data centre market in the Paci!c Northwest –– and an attractive location for data 
centre operations. Sabey, Colocation Northwest, H5, Lincoln Rackhouse, and 
ScaleMatrix, are just some of the brands adding extra capacity to their footprints in 
the Seattle metro area to capture both wholesale and retail demand.

Silicon Valley
Often seen as the tech capital of the 
world     –– although this title is now 
contested by several other locations, 
even within the US itself –– Silicon 
Valley still is, and is expected to 
continue to be, one of the largest data 
centre markets with a several projects 
in the pipeline and tenants ready to 
move in. "is is despite new 
development projects usually taking 
longer in the wider Northern 
California region than in other 
markets, due to environmental 
challenges.

Northern Virginia  
"e data centre capital of the world, 
demand in this market overtakes 
supply. "is is the largest market on 
the planet and hosting footprints in 
the region are set to continue to 
expand in the foreseeable future. 
Companies with international data 
centre demand continue to view 
Northern Virginia as a suitable home 
for their infrastructure projects. "e 
region provides robust connectivity, 
reasonable economic costs, and 
competitive options to choose from. 
Several large government cloud 
contracts currently in the market will 
drive demand over the next few years. 

Top 10 data centre markets of the moment

Los Angeles
"e presence of cloud providers is growing in the Los Angeles region, which 
is directly responsible for the increase in absorption of data centre capacity. 
Demand for hosting facilities is set to continue to increase throughout 2020, 
mainly due to the city’s strategic location and connectivity to international 
markets. Los Angeles is also a big !bre market, with a large population that 
can easily access a multitude of subsea cables.

Chicago
If Silicon Valley is the tech capital, Chicago is one of the fastest 
growing emerging US tech hubs of the moment. Chicago is an 
attractive location, especially for companies deploying edge 
solutions. Edge companies like VaporIO and SBA Communications 
are attracted to invest in Chicago’s data centre market due to its 
pivotal internet exchange, dense interconnection, and the 
preliminary launch of 5G.

CAPACITY ROUNDS UP THE 10 DATA CENTRE LOCATIONS KNOWN FOR BEING THE BIGGEST, BUSIEST, AND MOST 
ACTIVE ON THE PLANET

june/july 2020
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BULLISH OUTLOOK FOR DATA 
CENTRE INVESTMENT 

capacitymedia.com

!e data centre space 
has surpassed 
expectations year to 
date, with the value of 
related M&A deals in 
the "rst 16 weeks of 
this year reaching an 
aggregated deal value 
of US$15 billion — 

higher than the 2019 full year total. Granted 
the number was in#ated by Digital Realty’s 
$8.4 billion acquisition of Interxion, the 
largest ever data centre transaction, 
sentiment among developers and investors 
remains bullish. Christian Mouchbahani, 
managing partner at M Capital Group, says: 
“!e data centre industry is one immediate 
bright spot within and post Covid-19, in a 
world of challenges and short-term dim 
outlooks.” Giving a "ve-year outlook, he 
expects sector growth to reach 10 to 15% 
CAGR as cloud services remain centre stage, 
data tra$c continues to grow, and more data 
practices are outsourced. As many others 
have witnessed, global Covid-induced 
lockdowns have also helped in driving 
demand. Geographically speaking, North 
American markets, including major US and 
Canadian cities, will continue to lead with 
European markets close behind. Emerging 
markets in APAC, Latin America, and Africa 
are “quickly catching up with strong growth 
potential and investor interest”. Traditional 
retail colocation and wholesale markets are 
expected to experience “considerable growth 
across all regions”. 

According to 
Guillermo Pedraja, 
head of networks, 5G 
and IoT consulting at 
NTT DATA UK, H1 
saw two distinct 
trends emerge. 
Pre-Covid, early 5G 
adopters like South 

Korea accelerated deployment and rollout 
with similar drive witnessed from the US. 
However, China is tipped to lead the world 
in terms of volume. Guillermo says: “My 
forecast is that China will, by the end of the 
year, have probably 10 times the 5G 
deployments of anywhere else in the world 
in terms of volume.” As the Covid-19 
pandemic continued, other trends started to 
emerge. In LATAM, Guillermo says “Covid 
completely killed the pace” for 5G, while on 
Europe and the UK, he adds: “!ey believe 
in it, they are betting on it, and they are 
putting money behind it.” However, the 
supply chain is likely to be a primary 
concern in H2.  On Huawei, Guillermo says 
the UK’s July decision “is undoubtedly going 
to mean a delay”, but it could also 
democratise the supply chain in H2. With 
no other vendor providing an end-to-end 
portfolio, Guillermo sees two supply 
alternatives for the west: Japan’s NEC, or 
players from the ecosystem of smaller, more 
innovative suppliers. “!ey are more niche 
but it’s an opportunity for the industry to 
help them mature and be competitive in 
certain areas. I see [them] playing a strategic 
and important role over the coming years,” 
he adds. Despite all the apparent progress, 
there is one "nal twist. “It’s not real 5G. 
!ey are deploying base stations to cover as 
much as they can,” Guillermo says and here, 
China will take the lead again. “China will 
deploy massively to show the world that, 
with the help of their vendors, they can have 
true 5G. !ere are dynamics that will be very 
interesting. I don’t expect China and Huawei 
to sit still but I’m fairly certain they will 
channel their feelings into their own market 
to show how powerful they are. It’s a 
di%erent kind of cold war.” 

Despite a July report 
by NSR predicting 
satellite industry 
revenues will decline 
7% this year before 
taking “more than 
three years” to 
recover, the outlook is 
surprisingly bright. 

!e "rst half of 2020 saw GEO satellite 
orders reach the same level as full year 2019, 
which is “pretty remarkable” according to 
Je% Crusey, investment manager at Seraphim 
Capital. One factor, he says, is that the cost 
of a bit has decreased, even though satellites 
themselves remain expensive. On the small 
sat side, SpaceX had its Covid-19 related 
setbacks but has still dominated launches 
year to date and Crusey says the "rm will 
“continue to take the lead”, despite others 
facing delays. !is could also pave the way 
for launch market consolidation to year end. 
!e launches scheduled for H2 are 
predominantly led by Synthetic Aperture 
Radar (SAR) satellites and very low earth 
orbit (LEO) sats — second Covid waves 
permitting. On the investor side of things, 
Crusey says space tech and satellites are too 
far upstream to see the immediate impact of 
recent months, however, there has been 
consolidation with larger cheques focused on 
fewer companies. Looking ahead, delays will 
make things even trickier for the start-ups as 
investors adapt to a new global economic 
environment. “If they were proactive enough 
to have gone into hibernation mode — cut 
headcount and cash burn — then they 
might make it through, but we’re going to 
see lots more fall out,” Crusey says. On a 
positive note, in lieu of VC dollars 
governments are stepping up, changing the 
economics of the marketplace. Crusey says: 
“OneWeb was bought out of bankruptcy, 
then you have things like the rural fund in 
the US driving companies that traditionally 
wouldn’t enter into LEO sat 
communications. A notable one is Viasat, 
which has normally been very bearish on 
GEO sats, but is now working to put up a 
LEO constellation.” 

GLOBAL 5G PROGRESSSATELLITES

Je! Crusey Guillermo Pedraja

Christian Mouchbahani
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WITH A GLOBAL PANDEMIC, MAJOR GEOPOLITICAL DEVELOPMENTS, BANKRUPTCIES, 
LANDMARK LEGAL EVENTS IN EUROPE AND A GLOBAL RECESSION, THE FIRST HALF OF 2020 

PACKED IN MORE THAN THE LAST DECADE... AND THERE’S STILL ANOTHER HALF TO COMPLETE. 
MELANIE MINGAS EXPLORES THE OUTLOOK TO YEAR END AND THE FACTORS THAT COULD 

SHAPE THE INDUSTRY 

!e road to year-end

august/september 2020

Geopolitical tensions took a turn in H1, as 
China passed its “security law” in Hong 
Kong, granting police, among other things, 
the power to intercept communications. 

While France, Germany, the US and 
others have made their feelings known 
through their various extradition treaties, in 
industry terms the fallout echoed throughout 
and the impact on telcos is still trickling 
down. 

Telstra, which invested in the Hong Kong 
America’s cable in 2018, has pledged its 
allegiance while committing to protect 
customer data, but the EU will limit 
technology exports that could be used for 
“repression or surveillance”.  

It was the Union’s "rst response to the new 
law and the “sanctions” as Reuters termed it, 
include trade curbs and a “review of visa 
arrangements”. 

According to further reports in August, the 
latest twist is that even Hong Kong’s exports 
will now be labelled “made in China” when 
sold to and within the US, with tari#s a 
prospect at the time of writing. 

On the Huawei front, the US and UK 
will be on the market for new equipment 
from alternative vendors, with India and 
Brazil also now considering bans and 
strip-out projects on national security 
grounds. 

CHINA, HONG KONG  
AND THE US 

Mergers and 
acquisitions (M&A) 
are a natural part of 
recession and, with 
many major 
economies across the 
world now in one, the 
likelihood of M&As 
will only increase. 

“Absolutely! In traditional industries, the 
corona-crisis will have a major negative 
impact on EBITDA,” says Anders Borg, 
senior adviser to IPsoft and Sweden’s former 
minister for "nance. 

“!is may force companies to undertake 
urgent strategic reviews. In many sectors, not 
least "nancial and telecoms, competition 
from both start-ups and tech giants is pushing 
new thinking and breaking down barriers. 
!erefore, incumbent companies may look to 
merge and revitalise their businesses via closer 
ties with digital leaders,” he adds. 

Yet, events in Europe in H1 could see a 
global trend take a local angle, after the 
European Commission u-turned on its 
decision to block Hutchison’s !ree from 
merging with Telefónica’s O2. 

“!e clear overall takeaway is that this 
u-turn makes it easier to get deals past merger 
watchdogs, making the EU more attractive 
for global telco deal-making,” says Virna 
Rizzo, from law "rm Cohen Amir-Aslani, 

Globalaw. !e result, she adds, is that it could 
be harder for the commission to block 
transactions on competition grounds, even in 
cases where the market is already “relatively 
concentrated”. 

She continues: “!e judgment will have 
signi"cant implications regarding the 
circumstances in which the Commission can 
decide to prohibit transactions that do not 
create or strengthen a ‘dominant’ player. 
However, given the implications for merger 
control policy, and the legal test to be applied, 
we expect the Commission to appeal this 
judgment before the Court of Justice.”

!ere are further concerns the UK could 
become a hotspot for IP dispute cases, 
following the Supreme Court’s decision in the 
Unwired Planet vs Huawei and Conversant vs 
Huawei and ZTE cases. 

Dr Roya Ghafele, from OxFirst, acted as an 
economic advisor in the decision and said: 
“What impact such a rise in patent litigation 
could have on consumers remains to be seen.

“For sure, many technology companies will 
be carefully considering whether to maintain 
their market position in the UK.” 

After all, she adds, in future those who do 
maintain a presence in the country could end 
up being faced with the choice of either 
“exposing their international licensing 
practices to the English Courts or risk being 
shut down in the UK”. 

COULD EUROPE BECOME A HOTSPOT FOR M&A ACTIVITY? 

Virna Rizzo
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UP AND DOWN GO THE SATELLITES, AND THAT’S JUST THE REVENUE FORECASTS, WRITES ALAN 
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It says something about the — what’s 
the polite word? — challenging state of 
the satellite industry when at least two 

of its major companies are in bankruptcy 
protection.

!ere’s OneWeb, a brilliant idea of 
French aerospace company Airbus to put 
small satellites in low Earth orbit (LEO) 
in order to create a low-latency worldwide 
broadband delivery system.

And there’s the granddaddy of them all, 
Intelsat, almost old enough to draw its 
pension, with its geostationary (GEO, as 
they’re now called) satellites hovering 
above the equator. !ey were marvellous 
when they went into service, bringing live 
TV not just around the world but also 

from the Sea of Tranquillity in July 1969.
OneWeb "led for bankruptcy 

protection in the US in late March, citing 
the Coronavirus as the cause, despite its 
backing from companies such as Airtel, 
Airbus and SoftBank. It has launched 74 
satellites but said the Covid-19 pandemic 
was causing turbulence in the market.

Intelsat "led for bankruptcy protection 
in May, in a move apparently designed to 
allow it to bene"t from a refarming of 
spectrum in the US.

!e company said that Intelsat General, 
the subsidiary that serves commercial and 
government customers in the US, and 
military customers, was not a#ected. And 
it said that “operations and capital 

investments will continue as usual during 
the process”.

CEO Steve Spengler said in May: “Our 
success has come despite being burdened 
in recent years by substantial legacy debt. 
Now is the time to change that.”

But the company has had a torrid time 
on the New York Stock Exchange, where 
its shares have been quoted since April 
2013. On the eve of its "ling for 
bankruptcy protection, its shares closed at 
US$0.79, valuing the company at just 
$112 million. Only six months before 
shares were trading at $26.33, and in 
October 2018 they were $34.61. 

Curiously, three years ago OneWeb 
considered buying Intelsat, but it 

Burning through 
money 
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withdrew after the two companies failed 
to strike a deal with debtholders over 
existing Intelsat bonds believed to be 
worth around $15 billion.

No wonder that satellite analysis 
company Northern Sky Research (NSR) 
believes the industry’s revenues will go 
down by 7% and will take more than 
three years to go back to last year’s levels. 
NSR agrees with OneWeb’s assertion that 
the fall is the result of the Covid-19 
pandemic, “and the recovery won’t be 
immediate”.

But there will be a recovery, says NSR’s 
analyst Lluc Palerm. “!e underlying 
opportunity continues to be exceptional 
with revenues forecasted to grow at 
double-digit rates in the 2023-2029 
period.”

Meanwhile the UK — not the US 
— cavalry has ridden to the rescue of 
OneWeb, with Alok Sharma, the British 
government’s Secretary of State for 
Business, Energy and Industrial Strategy 
(BEIS), in the role of General Custer 
— carrying, not an overwhelming force 
of arms against defenceless people, but 
$500 million of UK taxpayers’ money. 

Sharma was joined by Indian telecoms 
entrepreneur Sunil Bharti Mittal, who 
also handed over $500 million of Bharti 
Enterprises’ money. !ey were later joined 
by Charlie Ergen, owner — via EchoStar 
— of Hughes Network Systems, with an 
extra $50 million. 

Sharma’s decision was opposed by the 
civil servant who headed his BEIS 
department. She wrote: “!ere was 
insu"cient time to make a full assessment 
of the proposed investment and enough 
uncertainty around the potential return 
for the UK that meant it was not possible 
for me to assure Parliament that the 
investment represents value for money to 
the standards expected by managing 
public money.”

!e committee of back-bench 
legislators also questioned the decision. 
Darren Jones MP said this “heightens 
concerns around this investment and 
about the prospects of this delivering UK 
jobs and value for taxpayers’ money”. 
Jones is probably right to be wary: 
OneWeb has a shiny new factory in 
Florida, built at the cost of $85 million. 

Debra Facktor, head of the division 
that is building the satellites, is 
determined that the production will stay 
in Florida, she said in an interview with 
Space News in July. !e company she 
leads, OneWeb Satellites, is a 50-50 joint 
venture of OneWeb — the operator — 
and Airbus, the French company that is 
desperate for US government business. 
Whatever the UK government’s 
investment, OneWeb isn’t going to move 
its factory to the UK. 

!at’s the problem with the satellite 
industry. For 60 years it’s been part 
commercial but overwhelmingly military, 
political and nationalistic. 

What’s happening is an epochal change 
in the industry. !e old-style business was 
based on satellites orbiting 35,786km 
above the equator — the orbit identi#ed 
in 1945 by engineer and science-#ction 
writer Arthur C Clarke as allowing 
satellites to appear to hover in #xed 
position. 

!at’s a long way, which means signals 
are weak. It also means there’s a round-
trip of more than 70,000km out and 
another 70,000km for the reply, whether 
it’s voice or data. !e speed of light, and 
radio waves, is a constant of the universe: 
that’s a built-in half-second delay.

!at’s why the industry is now working 
hard on LEO and medium-orbit — 
MEO — satellites. !ey get the latency 
down to the levels that a signal anyway 

takes to get to a nearby data centre — a 
few milliseconds.

Elon Musk’s Space X is doing this, 
planning 42,000 in its Starlink 
constellation. So does Amazon, which is 
calling its service Kuiper: they’ll be 
around 600km high, like extra-long 
celltowers. And that’s what OneWeb is 
planning, should its rescue be successful. 

But the satellites will be hurtling 
around the planet every two hours or so. 

!at means an end to the traditional 
#xed dishes — those on the wall of your 
house, pointing at DirecTV, Sky, or 
whatever your local satellite TV service is, 
or pointing at, for example, one of 
Intelsat’s powerful successors to the 
original Earlybird from the 1960s. 
Fortunately technology has caught up: 
there are now electronically steerable $at 
arrays that can follow the fast-moving 
satellites across the sky. 

And, maybe, that’s why there’s a revival 
in optimism among the relatively small 
community of satellite people. !ey always 
have been an obsessively optimistic bunch 
of people, at least during the 35 years or so 
I’ve been following them: it’s hard to be 
otherwise if you are willing to put a 
traditional satellite, the result of a 10-year 
design e%ort, on top of a barely controlled 
bomb. 

Remember, until SpaceX, the 
technology used by virtually every rocket 
was a direct descendant of Wernher von 
Braun’s V2 from World War 2. !ey were 
bombs: they killed thousands of civilians, 
and even more civilians died in the 
slave-sta%ed factories that built them. 
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A NEW ERA OF HOPE AND 
DIGITALISATION

The spring of 2021 brings with it a spirit of optimism and 
heralds the “New Normal” — one which combines the 
enjoyment and spirit of being on the spot personally (when 
this makes sense) with the efficiency and power of digital tools. 
With the support of digitalisation, economies are starting to 
pick up again, and are poised to make the most of the digital 
transformation that has occurred over the last year.

Bringing people and businesses together
As economic activity moves from the analogue to the digital 
sphere, security, robustness and the best performance possible are 
key for all applications in all industries. These rely on the best 
digital infrastructure. DE-CIX India brings people and businesses 
together, interconnecting 310+ networks and — as the only 
Open-IX certified IX in India — operating the industry’s most 
robust and advanced peering platform. DE-CIX India is home 
to the largest neutral interconnection ecosystem in India, with 
four Internet Exchanges — DE-CIX Mumbai, DE-CIX Delhi, 
DE-CIX Kolkata and DE-CIX Chennai — and further locations 
to come. In just four years of operation, DE-CIX Mumbai has 
become the largest IX in India, and the second largest in the 
entire APAC region. With peak traffic doubling in the last 12 
months, DE-CIX India has further increased its geographical 
presence, to become accessible in 15 data centres across the 
country. Our continued expansion in the region will be in 
concert with existing and new partners — bringing premium 
interconnection services to those many locations where people 
need them.

DE-CIX can look back proudly on more than 25 years in the 
business, having established 28 IXs in different regions around 
the world, and growing the largest and most diverse carrier and 
data centre neutral interconnection ecosystem on the planet. But 
while the bigger picture offers a mesh of colours — of networks 
of all shapes, sizes, business models, customers and countries 
of origin — it remains very important to place the spotlight on 
the local digital landscape, bringing together the networks that 
are valuable for the community and economy of the respective 
region.

Paving the way to a bright future of digital 
business
Digital business, in India and around the globe, has definitively 
become the backbone of economic growth for the future, and no 
sector can afford not to be on the path to digitalisation, paving 
the way to a bright future. That said, businesses need to keep 
their feet planted firmly on the ground, understanding that — 
in the digital world — resilience is business-critical. Enterprises 
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that are already digital or are becoming digital need high-
performance, secure interconnection in order to do business. 

DE-CIX offers enterprises interconnection solutions that 
ensure reliability by connecting directly to the required 
network — for example, to the cloud or to a specific enterprise 
application or compute source. DE-CIX India’s DirectCLOUD 
service enables customers to access the DE-CIX Cloud Exchange 
and connect to many cloud services, including global services 
provided by Microsoft Azure, Google Cloud, Oracle Cloud 
and Amazon Web Services. Equally, connecting directly to the 
Microsoft 365 applications through DE-CIX’s Microsoft Azure 
Peering Service gives enterprises reliable and high-performance 
access to essential business applications. By connecting directly 
over an internet exchange, enterprises can greatly improve the 
performance of their digital tools, their internal communication 
and processes and their communication with customers.

7KH�oSULYDWH�SDUW\p�IRU�LQWHUFRQQHFWLRQ�u�
FUHDWLQJ�\RXU�RZQ�HQWHUSULVH�HFRV\VWHP
However, beyond performance and resilience, a further essential 
requirement for enterprises is security. Certainly, enterprises do 
not want to expose their data, their digital products and their 
customers to the unnecessary risks of a public marketplace. 
This is why, on the DE-CIX platform, an enterprise can create 
its own secure, closed and high-performance ecosystem to 
exchange data with business partners across its entire supply and 
value chain. By setting up a Closed User Group at DE-CIX, an 
enterprise can dictate the performance, security and compliance 
policies they need fulfilled, and it can invite those — and only 
those — networks that it wants to exchange data with. Within 
this environment — more like a private party than a public 
marketplace — everything is protected and, at the same time, 
very efficiently interconnected, capitalising on the advantages of 
the existing DE-CIX ecosystems, such as proximity and diversity 
of networks, and therefore also improving performance. 

The vibrant ecosystems of DE-CIX are the natural home 
for enterprise ecosystems. Today, we have more than 2,200 
connected networks across the globe, and these networks already 
serve the finance industry, the automotive industry and the 
healthcare industry, to name but a few. An enterprise can easily 
bring together all partners in one place, making interconnecting 
with them easy, fast, secure and resilient. 

Stronger together: DE-CIX partners lead to 
greater diversity and unique nature
Our ecosystems are by nature diverse. As a matter of fact, we 
know from other spheres that diversity strengthens a team and 
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increases success. Team members with different skillsets and 
backgrounds offer new perspectives and experiences, making 
the whole more effective. The same can be applied to digital 
ecosystems. That’s why it’s central to our DE-CIX global 
interconnection ecosystem — the largest of its kind in the world 
— to be both carrier and data centre neutral: there are no barriers 
standing in the way of success. Strong partnerships with digital 
infrastructure providers — such as data centres, ISPs, managed 
and cloud service providers, carriers and resellers of all kinds — 
create diverse, resilient and unique ecosystems, where all benefit 
mutually from each other’s success.

3DUWQHUV�SURILW�IURP�DQG�HQULFK�WKH�ODUJHVW�
LQWHUFRQQHFWLRQ�HFRV\VWHP�ZRUOGZLGH
DE-CIX’s partners benefit from the strength of the whole 
ecosystem, and can pass on these benefits to their customers. Our 
partners, in return, contribute to the continuous strengthening 
and advancement of the entire global system, extending our 
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geographical reach and taking premium interconnection services 
to those regions where needs arise. In so doing, the network and 
business opportunities increase for all involved. 
What does this mean in detail for the individual partners, 
wherever they are located and whatever their business is? 

Data centre partners can broaden the DE-CIX footprint 
by becoming an access site, or even housing their very own 
DE-CIX operated IX through the DE-CIX as a Service 
programme. They can enrich their local ecosystem and offer 
low-latency interconnection to their customers.  

Equally, ISP partners can play a special role by serving 
as a conduit: the ISP partners transport their customers 
to our IXs, in order to offer them a broader portfolio of 
interconnection services. They increase their own reach and 
business opportunities, enrich the ecosystems, entice new 
customers and satisfy their customers’ needs.

Cloud providers who join the DE-CIX Cloud Ecosystem 
can make their cloud services available to a broader 
corporate world. This enables them to open up new markets, 
following the geographical foundations built through our 
digital infrastructure partnerships.

Wishing Digital India well for the festival of 
FRORXUV
Coming back full-circle, we find ourselves at the onset of a new 
era, in which digitalisation will benefit everyone, everywhere — 
and in which DE-CIX India is working hard to pave the way 
forward to a bright future. We invite all of you, enterprises and 
digital infrastructure providers alike, to join us on this journey. 
Following the changing seasons, Holi marks the beginning of a 
new epoch and a new springtime as we transition to life in the 
“New Normal” — and we wish Digital India well for a healthy 
and joyous festival of colours. 
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As economic activity 
moves from the analogue 
to the digital sphere, 
security, robustness and 
the best performance 
possible are key for all 
applications in all 
industries”
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Q. How are Axino’s solutions and analytics helping carriers to 
reinvent their wholesale businesses?

Carriers are under a lot of pressure: on the one hand they need to 
deal with more complexity while on the other hand the competition 
is stronger and margins are declining. But there are still areas in the 
market where growth is possible, especially with the right systems. 
Hence Axino is focusing on mainly two aspects: how to deal with 
complexity and what solutions are needed to grow faster in the areas 
where it is still possible. This gives our customers advantages over 
the competition by being more efficient and better able to scale than 
others in the market. It certainly has a bigger effect on our customers 
and their productivity than trying to improve areas which have 
already been automated 15 years ago.

Q. How is your new international inbound services solution 
helping carriers to evolve even further today?

Compare the area of international inbound services with other areas 
and it is still a growing sector. We see new services getting launched 
successfully by carriers and the global industry has various needs to 
connect with their customers, call centers and conferencing services. 
Surprisingly, until recently a lot of work in this area has traditionally 
been done either manually or partly manually, which certainly limits 
the capacity for growth. A while ago, together with one of our major 
customers, we started to think about potential improvements and 
as a result, Axino Solutions has built a market-ready solution that 
embraces more than just fulfillment of the typical requirements of 

a Carrier. The system covers the whole process including Supplier 
Offer, Impact Analysis and all aspects of the business while still 
being capable of integrating with existing legacy systems.

Q. Axino’s modern systems support open and easy interfacing 
and integration, how is the company optimising outdated legacy 
systems and interconnect processes? 

We built an underlying platform, which we call Business Steering 
Center (BSC) that allows our customers to analyse and process 
big data including highly efficient reporting, while having open 
interfacing to other IT environments. This is the basis of all our 
new offerings like the International Inbound Services Manager. 
This approach enables us to address the needs of each customer 
individually while still deploying standard software, allowing faster 
delivery, thus providing a competitive advantage with short time-to-
market for the customer. Even more important and unique is that 
our brand-new platform is designed to be deployed as an overlaid 
solution, running side-by-side with the whole existing platform, 
which is often just capable of handling the more mainstream 
wholesale business. This has huge advantages for each customer i.e. 
protecting their investments by keeping the legacy system and as an 
additional benefit it can be easily and efficiently replaced piece by 
piece, in a continuous process after initial deployment, instead of 
an expensive “big bang approach”, which in general entails a high 
risk for carriers. Since the underlying platform is so flexible it allows 
carriers not only to virtually bring any product onto this platform, 
but actually the full portfolio can be settled on one platform too. 
This really brings carriers forward, enabling them to develop new 
business models and handle more complexity with less systems. 

Q. Digitisation has fundamentally changed business models, 
how much further do you think automation and software 
solutions will evolve over the coming years?

Particularly in the telco industry, digitisation will progress due to the 
nature of this business. The whole industry is solely based on digital 
products. Until recently, certain tasks like ordering and contracts 
were still partly done manually, and here we see the biggest areas 
of improvement for the future. Once ordering and contracts are 
captured on software systems with sufficient interfacing, the entire 
process can be completely automated while gaining huge benefits 
in activation time and costs, resulting in lower prices which carriers 
with manual operations can’t compete with. Therefore an automated 
platform that orchestrates multiple products and allows a full view 
on the complete business enables our customers to re-think the 
business and come up with better pricing and new business models. 
This is even more important if we consider the bigger picture and 
think about IoT and its solutions. The challenge is to offer great 
new services on the one hand and be highly efficient processing the 
billions of IoT records in the network on the other. 
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North America will continue to be the
primary target market, showing both
high levels of cumulative revenues
– driven by video and HTS markets
– but at the same time excellent
growth, driven by HTS). Europe yields

excellent revenues because of very
strong video markets; however, as video
stagnates and data segments still need
time to develop, growth will be
comparatively slower.

Sub-Saharan Africa, south Asia,

south-east Asia and South
America have large addressable
markets for data services and will
incorporate extraordinary levels of new
business to the satellite
communications industry.

Activating new markets through HTS is the
hope of the industry. NSR believes that the
combination of cheaper capacity, with
efficient ground segment and adequate
business models has the potential to unlock

new business opportunities for the industry.
After some reluctance to adopt HTS,

more and more operators incorporate some
sort of HTS in their future fleet strategies.
Consequently, the market will become

contested with abundant supply.
Pricing will continue degrading over the

forecast period but the cheapest bandwidth
not always wins the deal. Business models
are key.

Key regional trends

Bandwidth demand by application

capacitymedia.com

Adapted with permission from the 16th edition of Northern Sky Research’s report, Global satellite capacity supply and demand. nsr.com

Global revenues by region
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LEGACY VERSUS TECHNOLOGY 
CHALLENGES AHEAD 

Mixed orbital architectures 
While some operators remain committed 
to geosynchronous orbits, others are 
looking to appeal to customers with 
diverse requirements by either operating 
assets in multiple orbits or partnering 
with other operators. 

!is enables an operator to seamlessly 
route communications over whichever 
link is more advantageous, taking such 
factors as latency, security and throughput 
requirements into account.

LEO constellations lining up
After years of fundraising and 

development, the "rst low-earth-orbit 
(LEO) satellites have launched. 

OneWeb raised $1.25 billion in early 
2019. New constellation 
announcements continue, including 
Amazon’s Project Kuiper. 

While non-geostationary HTS 
capacity and service revenues are not 
expected to grow quickly enough to 
sustain every player, the ongoing 
pressure for next generation  
networks is expected to drive the 
development of network and 
equipment design. 

The paradigm has shifted from “Is 

there a price pressure?” to “The price 
is definitely declining”.

This transition has forced operators 
to think mass market, unlock demand 
at lower price points, and pivot  
from oligopolistic to pluralistic 
positions. 

The price declines are expected to 
range from 10% to 18% a year over 
10 years for several GEO-HTS 
applications and will completely 
transform the transponder  
equivalent wholesale market to a  
bulk wholesale/service focused 
customer-facing play. 

 

Global trends  

Satellite operators face the challenge to balance growth, technology evolution and legacy customers, says a new report from 
Northern Sky Research (NSR). Operators are planning diverging supply strategies. Some are investing in large very high 
throughput satellite (VHTS) payloads to minimise capex/Mbps with the hope that demand will "ll them rapidly. Others 

follow a step-by-step approach, launching smaller HTS payloads and hoping for rapid technology evolution to minimise cost 
per Mbps sold. Operators with signi"cant exposure to "xed satellite services (FSS) today try to balance pro"table legacy 
customers like video with growth coming from data with hybrid FSS-HTS satellites.

NSR expects total capacity revenues to 
grow at 6.8% a year over the next 10 years. 
Growth drivers continue to shift away 
from video and favour data segments. 
However, video is still the cash cow and 
will provide very generous cumulative 
revenues over the forecast period. 

Backhaul, consumer broadband and 

mobility will be the key applications for 
future industry growth. 

In a market with continuous capacity 
declines, driven both by technology 
trends and tougher competition, value  
is moving to higher layers of 
connectivity. 

FSS will su#er a net loss of $3.2 

billion in annual revenues, but 
cumulative revenues will still be  
superior to HTS with $92.8 billion until 
2028. 

HTS will grow very rapidly, adding 
$15.2 billion annual revenues in the 
next 10 years with cumulative revenues 
reaching $77.2 billion.

Source: NSR
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ICONNECT TELECOMMUNICATIONS
30 Cecil Street, #19-08, Prudential Tower 049712
Singapore
T: +65 (3) 1593657
www.iconnectel.ae

Contact
Muhammad Behroaz Javed
Business Development Manager
T: +923142729921
E: behroaz@iconnectlimited.com

Company Profile
Wholesale Telecommunication.

ICS LLC
Sachkhere Municipalit, V. Dunta, 4000
Georgia
T: +995 579 333 569
www.icsllc.ge

Contact
Elias Melky
Director
T: +995 579 333 569
E: elias.melki@pro-ics.com

Company Profile
GLOBAL VOICE AND SMS TRADERS
As an International Voice Carrier, ICS LLC is an
international voice carrier and provider of
value-added services for mobile operators,
offering a comprehensive portfolio of voice
termination and data services. including
messaging, signaling and roaming.

IDEA TELECOM LLC
411A Highland Ave, #417, Somerville, MA, 02144
United States
www.ideatel.io

Contact
Ruslan Demchenko
Chief Executive Officer
T: +1 617 993 0473 ext.550
E: rd@ideatel.io

Company Profile
Idea Telecom is an international wholesale carrier
providing voice services all over the world. We offer
secure and reliable solutions to over 150 carriers
using our own state-of-the-art VoIP platforms.

IDENTIDAD TECHNOLOGIES
848 Brickell Ave Suite 810, Miami, FL 33131
United States
T: +1 (786) 242 2224
www.identidadtech.net

Contact
Luisa Sanchez
Vice President of Communication Managed
Services
T: +1 (786) 899 2275
E: lsanchez@identidadtelecom.net

Company Profile
Identidad Technologies is a global telecommunica-
tions carrier and technology enabler with 18 years
of experience in the industry. The company
provides a complete suite of technology offerings
including international Voice and SMS termination,
interaction and process optimizing services.

IDT TELECOM
44 Featherstone St, Old Street, London EC1Y8RN
United Kingdom
T: +44 (0) 207 549 6000
www.idt.net

Contact
Nick Ford
Managing Director
E: nford@idteurope.com

Company Profile
IDT is the world’s leading independent carrier of
international voice with 25+ billion minutes
terminated annually. IDT provides unique buy/sell
opportunities through proprietary retail minutes
from its BOSS Revolution brand.

IELO-LIAZOSERVICES
50 Ter Rue de Malte, Paris, 75011
France
T: +33 1 8228 8282
www.ielo-liazo.com

Contact
Julien Ducros
Co-Owner, Head of Strategy and Business
Development
E: julien.ducros@ielo-liazo.com

Company Profile
Lost Oasis provides network infrastructure, IP
Transit, and MPLS Transport and Housing services.

IENTC, S. DE R.L. DE C.V.
Blvd. Bernardo Quintana NO.562 INT. 7, Col
Arboledas, 76140, Queretaro
Mexico
T: +52 (442) 628 0000
www.ientc.com

Contact
Carlos Arguimbau
Chief Executive Officer
T: +52(442) 6280000
E: carlos@ientc.com

Company Profile
Telecommunication Solution Service provider, we
specialize in customer service and quality telecom
services for the Industry, Commercial and
residencial customers, we intend to provide the
best quality internet and voice service available in
our coverage areas.

ILEX CONTENT STRATEGIES
Suite 5, Stocklund House, St John's Street
Chichester, PO19 1JE
United Kingdom
T: +44 (0)1243 850032
www.ilexcontent.com

Contact
Matthew Whalley
Co-Founder
T: +44 (0)1243 850 032
E: matthew@ilexcontent.com

Company Profile
Ilex Content Strategies is a global B2B marketing
& PR agency for tech & telecoms companies, who
make content simple in order to communicate
innovation and capture growth.

IMC TELECOM
1st Street, Zone 2 - La Strada Building
1st floor Jounieh-Beirut Highway Zo
Lebanon
T: +961 9 219 972
www.imctele.com

Contact
Antoine Antoun
Carrier Sales Manager
E: aa@imctele.com

Company Profile
Mc Telecom Is Specialized In Delivering Wholesale
And Retail Voice Services.

IMPREZA GLOBAL LTD
12 Helmet Row, London EC1V 3QJ
United Kingdom
T: +44 (0) 208 004 4555
www.imprezagroup.com/telecom/index

Contact
Md Shahid Islam
CEO
T: +44 (0) 208 004 4555
E: shahid@imprezagroup.com

Company Profile
Impreza Global Limited, based in London has been
an active player in the Retail & Wholesale voice
industry since 2011, Currently originating traffic
from 11 countries, with over 100 active
Interconnections globally and terminating over 35
million minutes of retail traffic to more than 1500
destinations worldwide.

BE THERE FIRST

Powered by Tofane Global, the new
iBASIS is the Ωrst independent
communications specialist, ranking
third largest global wholesale voice
operator and Top 3 LTE IPX vendor
with 660+ LTE destinations.

With the integration of the Tofaneƒs
acquisition of the Altice Europe
N.V. international voice carrier
business in France, Portugal, and
the Dominican Republic, iBASIS
today serves 1,000+ customers
across 18 ofΩces worldwide.

www.iBASIS.com

iBASIS
10 Maguire Road, Building 3
Lexington, MA 0241, USA
+1 781 430 7500

Contact
Edwin A.D. van Ierland
Chief Commercial OfΩcer
+31 6 22 42 45 59
+1 781 491 4232
evanierland@iBASIS.net
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NEXHOP LIMITED
Office M2, Building-National Bank of Um Al
Quwain, Bur Dubai, Al Hamriya, P.O. Box 115887
United Arab Emirates
T: +977 98 0868 6092
www.nexhop.org

Contact
Subhas Bajracharya
Executive Director
T: +977 9851025111
E: subhas@nexhop.net

Company Profile
Nexhop is a leading Voice over IP Solution (VoIP
Solution) Provider. It is dedicated to providing
direct CLI routes to carriers around the globe.
Among many destinations we provide, we
specialize in destinations Nepal and Pacific Island
countries.

NEXT COMMUNICATIONS INC
449 Millbrook Road West, Southampton
Hampshire, SO15 0HX
United Kingdom
T: +44 (0) 2380 770 948
www.nextcomms.co.uk

Contact
Mark Goulding
Managing Director
E: markg@nextcomms.co.uk

Company Profile
Next Communications deliver an end to end,
unified solution that encompasses all of your
business communications. Instead of having a
different supplier for each of your services (mobile,
landline, broadband, etc.), Next can provide all of
these services and can even deliver them on one
monthly invoice.

NEXTGEN TECHNOLOGY SOLUTIONS GROUP
8133 Leesburg Pike
Tysons Corner, Virginia 22182
United States
T: +1 703 336 9302
www.ngtsgroup.com

Contact
Daniel Gallagher
President
T: +1 703 336 9302
E: gallagher@ngtsgroup.com

Company Profile
NextGen Technology Solutions Group is a leading
telecom -data center consulting team focused in
the US and Europe supporting carriers and
government contractors with infrastructure
analysis, procurement and compliance programs.

NORDFON LTD
20-22 Wenlock Road, London N1 7GU
United Kingdom
T: +44 (0) 203 769 3940
www.nordfon.com

Contact
Patrick Chandler
Carrier Relations Manager
T: +44 (0) 203 769 3940
E: sales@nordfon.com

Company Profile
Nordfon Group offers a range of premium quality
voice services for carriers, business customers
and call centers. Having a presence in Central
Europe, Poland and Baltics we supply our
customers with voice, data and SaaS services.

NOUR GLOBAL
PO Box 454305, 2805 Indigo Icon, Cluster F, JLT
Dubai, United Arab Emirates
T: +971 4456 2743
www.nourglobal.com

Contact
Ghaith Al Khalaileh
Country Manager
T: +971 5 0918 0693
E: G.khalailah@nourglobal.com

Company Profile
Nour Global is Middle East’s fastest growing data
network operator & managed services provider.
With footprint in 3 continents & 16 years of
experience serving over thousands of customers,
Nour Global for Telecom & Managed IT Services is
your best-fit connectivity & managed services
partner in the Middle East, Africa & beyond.

NEXTGENACCESS LIMITED
80 Clifton Street, London, EC2A 4HB
United Kingdom
T: +44 (0) 207 127 0847
www.nextgenaccess.com

Contact
Kenny Roberts
Director
T: +44 (0) 207 127 0847
E: sales@nextgenaccess.com

Company Profile
NextGenAccess Ltd specialises in high speed
connectivity and bespoke fibre networks in the UK,
making use of DPA/PIA on Openreach and other
Infrastructure, as well as self build through Code
Powers.

NGN CORP
7th Floor, Jdeideh 19 Centre, Pierre Gemayel
Avenue, Jdeideh, 2038 3054
Jordan
T: +961 1 889 720
www.ngncorp.com

Contact
Ibrahim Choueiry
Chief Executive Officer
T: +961 71 172 228
M: +961 7 117 2228
E: ichoueiry@ngncorp.com

Company Profile
NGN CORP is a fast growing international voice
carrier focusing on both wholesale and retail Voice
over IP services.

NJFX
1410 Wall Church Rd, Wall, NJ 07719
United States
T: +1 732 978 4100
www.njfx.net

Contact
Felix Seda
General Manager
T: 1 732 978 4100
E: felix@njfx.net

Company Profile
NJFXowns and operates a 64,800 square foot
purpose-built Tier 3 Cable Landing Station (CLS)
Colocation facility and 58-acre campus in Wall, NJ.
This unique campus is the only carrier-neutral
CLS colocation campus in the U.S supported by
several route-independent carriers that offer direct
access to multiple independent subsea cables.

NOS Comunicações, S.A.
Edificio NOS
Rua Ator António Silva, nº 9, Campo Grande
Lisbon 1600-404
Portugal
www.nos.pt

Company profile
NOS is the largest alternative convergent
operator in Portugal, supplying both fixed and
mobile broadband, television and voice services
to residential and business customers. NOS
offers complete national coverage with a fully
owned fiber network and has growing
international presence via underwater cables
and its partnerships with other operators. NOS
provides voice, data, capacity, IP and roaming
wholesale services.

Customer profile
NOS serves national and international
operators, carriers, MVNOs and resellers,
working in close partnership with them to
develop and customize solutions to satisfy
their particular needs.

Frédéric Missotten
Director Wholesale Business Unit
and Carrier Relations
T: +351 210 104 460
F: +351 210 129 249
GSM: +351 931 013 182
E: Frederic.Missotten@nos.pt

Luís Miguel Gonçalves
Head of Data Sales
T: +351 222 462 420
GSM:+351 931 012 420
E: luis.mgoncalves@nos.pt

Ricardo Martins
Head of Voice Sales & MVNO’s
T: +351 210 104 723
GSM:+351 931 013 901
E: ricardo.martins@nos.pt

Encarnação Jesus
Head of Roaming
T: +351 211 553 073
GSM:+351 931 013 073
E: encarnacao.jesus@nos.pt
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DAUPHIN TELECOM
12, rue de la République
Marigot 97150
Saint Martin
T: +590 590 77 98 77
www.dauphintelecom.com

Contact
Armando Blanco
Chief Technology Officer
T: +590 690 88 00 07
E: armando.blanco@dauphintelecom.com

DAWN GLOBAL SERVICES
SM-Office-E1-1619 C, UAE
Commercial Building, 109 – 111, Gloucester Road,
Wan Chai,
Hong Kong
www.dawnglobal.net

Contact
Sales Department
T: +923455661889
E: sales@dawnglobal.net

Company profile
DGS provides voice and SMS services having
exclusive long term deals based on quality
commitment and mutually beneficial deals. This
has helped us build sustainable revenues on which
we have assured traffic over a significant period.

DDR BROADBAND NETWORKS
3101 Towercreek Parkway, Suite 450
Atlanta, GA 30339
USA
T: +1 678 892 2200
www.ddrbroadbandnetworks.com

Contact
Tina Mayfield
T: +1 678 892 2184
E: tmayfield@uscarrier.com

Company profile
DDR provides wholesale, high-speed, dedicated,
point-to-point digital bandwidth services for data,
voice and video traffic for inter-exchange carriers,
local exchange carriers, competitive local exchange
carriers, wireless providers, internet service providers,
co-location centres and enterprise customers.

DE-CIX
Lindleystrasse 12
60314 Frankfurt am Main
Germany
T: +49 69 17309020
www.de-cix.net

Contact
Melanie Kempf
Partner Manager
T: +49 69 1730 9020
E: melanie.kempf@de-cix.net

Company profile
DE-CIXprovides premium internet exchange
services and operates several carrier and data
centre-neutral internet exchanges internationally.
The company serves more 800 ISPs from over 60
countries including all leading international
players.

DETEL GLOBAL
Pot Za Brdom 102
Ljubljana 1000, Slovenia
T: +386 5920 1000 | www.de-tel.com

Contact
Janez Modic
Chief of Voice Trading
T: +386 5920 1000
E: janez.modic@inlife.si

Company profile: Detel Global provides VoIP
telecommunications from Slovenia with a focus on
VoBB and wholesale voice to regional markets in
the Balkans, with our own end retail and corporate
customers in Slovenia, Bosnia and Serbia. The
company is also one of first alternative cable voice
carriers for VoBB regional partners in the Balkan
region and expanding to new markets including the
CIS and the Middle East.

DEUTSCHE TELEKOM AG, INTERNATIONAL
CARRIER SALES & SOLUTIONS (ICSS)
Friedrich-Ebert-Allee 71-77
Bonn 53113
Germany
T: +49 228 181 13335
www.telekom-icss.com

Contact
Mardia van der Walt
Senior Vice President
T: +49 228 181 12639
E: scott.barbour@telekom.de

Company profile
As a leading carrier and innovation driver for IP-based
solutions, ICSS serves the wholesale requirements of
the DT Group and more than 860 customers. Focused
on building global partnerships, ICSS provides a broad
portfolio of wholesale solutions.

DGC
Sveavägen 145
Stockholm 113 46
Sweden
T: +46 85 061 0666
www.dgc.se/wholesale

Contact
Johan Bergin
Head of Wholesale
T: +46 85 061 0633
E: johan.bergin@dgc.se

Company profile
DGC offers carriers and system integrators quality
assured and cost-efficient services at competitive
pricing produced within our own network throughout
the Nordics. The offering includes capacity services,
IP-VPN and transmission-solutions.

DHD (DATA HARDWARE DEPOT)
506 Chapala St
Santa Barbara
CA 93101
USA
T: +1-805-845-4620
www.dhd.com

Contact
Brian Court
Director
T: +1 805 845 4347
E: bcourt@dhd.com

Company profile
DHD lowers Capex / Opex costs for service providers
globally on their networking, server, storage, optics
and third party maintenance requirements. Client list
includes many recognised Capacity members.

DIAL TELECOM
Krizikova 36A/237
Prague 186 00
Czech Republic
T: +42 02 2620 4111
www.dialtelecom.cz

Contact
Tomas Strasak
Head of Sales | Member of the Board
T: +42 02 2620 4710
E: tomas.strasak@dialtelecom.cz

Company profile
Dial Telecom is the largest neutral dark fibre and
capacity provider in the CEE region. The network
is mostly laid down along gas pipes providing
the most secure and reliable connections, with
capacities up to 100 Gbps.

DIALOG TELEKOM
475 Union Place
Colombo 02
Sri Lanka
T: +94 777 678 700
www.dialog.lk

Contact
Mangala H. Hettiararchchi
Head, Global Business
T: +94 777 087 637
E: mangala.hettiarachchi@dialog.lk

Company profile
Dialog is the only quadruple play telecommunications
provider in Sri Lanka with mobile and fixed voice,
mobile and fixed broadband and satellite TV.
We are the only operator to have capacity on all
cable systems landing in the country, and we have
an extensive fibre-optic network in Sri Lanka.

DIALOGA
17 State Street
NY10004
USA
T: +1 646 616 7558
www.dialo.ga

Contact
Andrea Sisolakova
Business development
T: +1 646 616 7558
E: hello@dialo.ga

Company profile
Dialoga is the only operator with its own network in 29
countries and a WebRTC platform, allowing them not
only to provide all business telephony but also to
connect it to the WebRTC world.

DEEP BLUE CABLE LTD
20 Micoud Street, Castries, LC04 101, St. Lucia
www.deepbluecable.com
Contact: Mr Alasdair Wilkie, CTO
T: +1 (758) 730 5555
E: Alasdair.wilkie@deepbluecable.com
Company profile: Deep Blue Cable is the
developer of a state-of-the art subsea
fibre-optic system providing connectivity
across the Caribbean islands and to the
United States.

Capacity

June 2019

26 | B | CAPACITY’S GLOBAL WHOLESALE DIRECTORY 2019

BLUE SKY SATELLITE COMMUNICATIONS
67 Steenbok Ave, Bassonia, Johannesburg, 2190
South Africa
T: +27 11 432 0075
www.blueskysat.com

Contact
Pedro Camacho
Chairman
E: pedro@blueskysat.com

Company Profile
Leader in all communication solutions has been
developing, building and operating satellite
networks since 1997.

BLUEBIRD NETWORK / BLUEBIRD
UNDERGROUND DATA CENTER
2005 W. Broadway Bldg. A, Suite 215, Columbia
MO 65203, United States
T: Bluebird Network: +1 573 777 4200

Bluebird Underground DC: +1 417 851 0200
www.bluebirdnetwork.com

Contact
Sue Schaefer Director, Business Development
T: +1 816 237 2119
E: Sue.Schaefer@bluebirdnetwork.com

Company Profile
Bluebird Network was formed by integrating
Bluebird Media, Missouri Network Alliance, and
Illinois Network Alliance. In 2014, an underground
data center was acquired and created Bluebird
Underground, adding a data center facility to the
Bluebird suite of services.

BRAIN FRIENDS
706 7F South Sea Centre
75 Mody Road
Hong Kong SAR
T: +852 3913 9533
www.brainfriendsltd.com

Contact
Kamal Guppta
Business Process Improvement Director
T: +91 971 106 1925
E: kamal@brainfriendsltd.com

Company Profile
Brain Friends’ extensive international VoIP network
offers 24/7 support, unlimited call capacity, which
can be dynamically allocated based on call
volumes, and users can take advantage of this
from whatever device, anytime and anywhere.

BRIDGE TEL
Level 1 B2/238 Princes Hwy, St Peters NSW 2044
Australia
T: +61 2 8416 0098
www.bridgetel.com.au

Contact
Sales
T: +61 2 8416 0098
E: sales@bridgetel.com.au

Company Profile
Bridge Tel is a wholly Australian based, owned,
and operated Telecommunications provider. With
direct interconnects, with Tier 1 carriers, we can
ensure security, stability, and scalability. Providing
services to the ANZ region inc Singapore/Japan.

BRIDGEVOICE INC.
100 Quentin Roosevelt Blvd, Suite 503
Garden City, NY11530
United States
T: +1 516 214 9918
www.bridgevoice.com

Contact
Uttkarsh Mehta
Business Head – BVI Pluto
T: +1 786 233 6441
E: uttkarsh.mehta@bridgevoice.com

Company Profile
BridgeVoice, a global leader in offering retail &
wholesale VoIP termination services is an integral
part of Bankai Group. BridgeVoice now offers an
online platform called BridgeVoice Pluto for
trading and settlement of wholesale interconnect
voice services.

BROADBAND FACILITY PARTNERS
11114 Sweet Cicely Lane; Parker, CO 80122
United States
T: +1 720 528 3923
www.broadbandfacilitypartners.com

Contact
Nicholas C Kalavity
Principal
M: +1 303 956 4375
E: nick@broadbandfacilitypartners.com

Company Profile
Broadband Facility Partners (BFP) markets and
sources network infrastructure to global service
providers. BFP is the industry's premier broker of
network dark fiber, conduit and facilities. We also
provide asset valuation and special project
expertise for any/all high bandwidth requirements.

BringCom Incorporated | 22636 Davis Drive, Suite 125, Sterling, VA 20164, USA | Tel: +1 (703) 709 7902 | email: info@BringCom.com
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VIBER MEDIA
2 Rue Des Fosse, 1536, Luxembourg
T: +352 2461 6370
www.viber.com

Contact
Lior Levy
Head of Carrier Relations
T: +97 25 2313 3039
E: lior@viber.com

Company Profile
Viber is a calling and messaging app that connects
people–no matter who they are, or where they’re
from. With a free and secure connection, over 1
billion users worldwide communicate with their
loved ones through high-quality audio and video
calls, messaging, and much more. All viber calls
and chats are protected by built-in end-to-end
encryption.

VIETTEL INTERNATIONAL BUSINESS
No. 1, Tran Huu Duc Street,
Nam Tu Liem District, Hanoi 1000
Vietnam
T: +842 4 6273 1804
www.international.viettel.vn

Contact
Doan Dai Phong
Chief Wholesale & International Business
T: +84 983 589 895
E: phongdd@viettel.com.vn

Company Profile
Viettel International Business is proud to be a
trustworthy provider, delivering innovative services
and solutions from core products (International
Voice, International Roaming and Wholesale Data)
to the most advanced value-added services for
Vietnamese carriers and international partners.

VIPNET
Cocody, 2 plateaux Boulevard des Matyrs
06 BP 6252 Abidjan
Ivory Coast
T: +225 2252 6200
www.vipnet.ci

Contact
Raphael Konan
Director, Carriers, Business and Strategy
T: +225 2252 6200
E: raphael.konan@vipnet.ci

Company Profile
Connectivity and service provider within Dedicated
Internet Access, Dedicated Enterprise Network
Solutions, over Radio and Fiber Optic lastmile
access technology, Leased Circuit, IPMPLS, IPLC
circuits, IP Transit, Hosting and Cloud Services and
Managed Security with 24/24 and 7/7 NOC.

VM TELECOM
Panenska 8, Bratislava 811 03
Slovakia
T: +421 2 2028 9901
www.vmtele.com

Contact
Eva Danillová
Chief Operating Officer
T: +42 12 2028 9901
E: wholesale@vmtele.com

Company Profile
VM Telecom is a retail operator in Slovakia and
Czech Republic. We provide national and
international voice termination with focus on good
quality and stability.

V-NET B.V.
Uraniumweg 10, 8445PH, Heerenveen
The Netherlands
T: +31 85 888 2575
www.v-net.nl

Contact
Nadezhda Vassilyeva
Head of International Sales and Business
Development
T: +7 777 705 73 70
E: n.vassilyeva@v-net.nl

Company Profile

V-net B.V. is an international provider of
telecommunications services in Europe, CIS and
Asia. V-net B.V. offers solutions which allow
telecommunications carriers and other businesses
from any industry to be close to their clients.

VNEXUS LIMITED
Rooms 06, 13A/F, South Tower, World Finance
Centre, Harbour City, 17 Canton Road, Tsim Sha
Tsui, Kowloon, Hong Kong
T: +852 2127 0675
www.vnexustel.com

Contact
Sweta Jayswal
Sr. Manager Sales and Operations (GWCS)
T: +91 95 5568 2539
E: sweta@vnexustel.com

Company Profile
Vnexus Ltd is a Hong Kong Based Registered India
Operated and 2015 Registered. Our international
operations are mainly related to wholesale VOIP
services, our company is concentrated on APAC
and MEA Region where we are running millions of
minutes per month.

VODACODE
Suite 1358, 13th Floor, 11951 Freedom Drive
Reston, VA, 20190
United States
T: +1 703 260 1500
www.vodacode.com

Contact
Christian Pellacani
Director Business Development EMEA
T: +1 703 260 1503
E: cpellacani@vodacode.com

Company Profile
Vodacode is one of the leading reliable operators
specializing in international and domestic voice
traffic and SMS services for carriers, and a
roaming specialist providing products in clearing,
fraud and business services.

VOICEON TELECOM SERVICES
Pascalstrasse 10, Berlin, 10587
Germany
T: +49 30 3982 05000
www.voice-on.net

Contact
Evgeniy Ramich
Chief Executive Officer
T: +49 30 3982 05002
E: evgeniy.ramich@voice-on.net

Company Profile
Voiceon Telecom provides wholesale voice
termination service. It is an international carrier,
providing its customers with complete range of
voice and messaging services. We focus on
delivering quality and stability of services for the
most demanding businesses globally.

VOICETEC SYS LTD
790 Uxbridge Road, Hayes, Middlesex, UB4 0RS
United Kingdom
T: +44 (0) 208 561 4250
www.voicetecuk.com

Contact
Govindaraju Kumar
Chief Operations Officer
E: kumarg@voicetecuk.com

Company Profile
Voicetec provides a range of telecommunication
solutions and services in the areas wholesale of
International minutes as well as of origination and
termination of calls for reseller/switchless
Reseller of retail voice, wholesale termination
providers, Mobile Virtual Network Operators
(MVNO) and VoIP service providers across the
world.

VIRTUAL1
6th Floor Alphabeta, 14-18 Finsbury Square
London, EC2A 1BR
United Kingdom
T: +44 (0) 344 884 0800
www.virtual1.com

Contact
Simon Durrant
Business Development Director
T: +44 (0) 344 884 0800
E: simon.durrant@virtual1.com

Company Profile
Virtual1 are the UK’s most advanced, wholesale
only Local Exchange Carrier. We deliver Layer 2
access and managed DIA services up to 10Gb
nationwide, available to quote, order and manage
via API.

VIVACOM (BULGARIAN
TELECOMMUNICATION COMPANY)
115i Tsarigradsko Shose Boulevard
Sofia, 1784
Bulgaria
T: +35 987 123
www.vivacom.bg

Contact
Milen Ninov
Senior Wholesale Business Manager
T: +35 929 494 689
E: milen.ninov@vivacom.bg

Company Profile
Vivacom is the brand name of Bulgarian
Telecommunications Company EAD
The biggest telecommunications company In
Bulgaria and a former state-owned incumbent
operator.

VIVO
Av Ayrton Senna, 2200, Barra da Tĳuca
Rio de Janeiro, RJ, CEP 22775-003
Brazil
T: +55 21 99855 8052
www.vivo.com.br

Contact
Juan Gomez
Senior Commercial Manager
T: +55 21 99855 8052
E: leo.petersen@vivo.com.br

Company Profile
Telefonica is the leader in Brazilian
telecommunications, offering the best solutions in
Landline and Mobile telephony, Broadband, M2M/
IoT and Wholesale.

Capacity

capacitymedia.com

VOICEVALLEY INTERNATIONAL
Suite 1205, Tai Sang Bank Building
130-132 Des Voeux Road, Central
Hong Kong SAR
www.voicevalley.com

Contact
Anthony Sticha
Director
T: +852 5174 1052
E: asticha@voicevalley.com

Company Profile
VoiceValley International is a well-established
(since 2002) wholesale voice terminator that has
experience in connecting carriers together for
their mutual benefit. We offer both non CLI as well
as CLI routes depending on the customers
requirements. At all times we strive to offer quality
at the best price.

VOIP INNOVATIONS
8 Penn Center West, 15276
United States
T: +1 814 800 0020
www.voipinnovations.com

Contact
David Walsh
CEO
T: +1 814 800 0020
E: sales@voipinnovations.com

Company Profile
VoIP Innovations is a full-service global
communications provider offering developers,
business customers, enterprises, and carriers
three areas of value: carrier services with VI
numbers, programmable telco APIs (CPaaS), and a
Showroom with ready-to-deploy partner solutions.

VOIP TEL LP
7801 N. Lamar Blvd, Suite B-168
Austin 78752, Texas
United States
T: +1 512 374 0974
www.voiptelusa.com

Contact
Amin Hemani
Vice President - Operations
T: +1 512 543 9556
E: ahemani@voiptelusa.com

Company Profile
VOIP Tel is a telecommunications service provider
and offers Voice Over Internet protocol services to
residential and businesses, as well as sells
prepaid calling cards.
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VOIPSHOP
64 Arami str, Boulevard Plaza 87, 0002, Yerevan
Armenia
T: +37 460 508 020
www.voipshop.net

Contact
Hovhannes Vahanyan
VP
T: +37 460 508 020
E: sales@voipshop.net

Company Profile
VoIPShop is operating in VoIP industry for over 15
years and is focusing on direct destinations with
highest grade of voice termination. We offer
Standard and Premium services and provide AZ
full pricelists as well as special prices based on
the customers’ demands.

VOVITEL COMMUNICATIONS PTE LTD
187 Tangong RHU Road #14-03 Sanctuary Green
Singapore 436925
Malaysia
T: +65 315 93 400
www.vovitel.com

Contact
Ishaque Qureshi
MD & Co-founder
T: +91 982 031 3840
E: ishaque.qureshi@vovitel.com

Company Profile
Vovitel is operator of choice for advance
international Voice wholesale (A to Z - Gold/Silver
Routes) & SMS solutions with more than 150 Plus
interconnects & in-country partners worldwide.

VOX CARRIER S.R.L
Blvd. Dimitrie Pompei 9-9A, Iride Business Park
20th Building, 4th Floor, Bucharest
Romania
T: +40 31 719 9039
www.voxcarrier.com

Contact
Iulian Botirlaianu
Vice President, Business Development
E: Iulian.botirlaianu@voxcarrier.com

Company Profile
Vox Carrier continuously expands its world-class
connectivity network by developing strategic
partnerships through its globally distributed
network of pops in the United States, Great Britain,
Germany and Singapore and by expanding our
offices worldwide.

VOXBONE
Avenue Louise 489, 6th Floor, B-1050, Brussels
Belgium
T: +32 2 808 0000
www.voxbone.com

Contact
Itay Rosenfeld
Chief Executive Officer
E: itay@voxbone.com

Company Profile
Voxbone is a communication as a service (CaaS)
company. Voxbone provides two-way voice and
messaging services from the cloud for businesses
including local, national, mobile and toll-free
phone numbers (commonly known as direct inward
dialing numbers), which telecommunication
providers and/or enterprises use to extend the
reach of their voice networks internationally.

WATEEN TELECOM
Main Walton Road, Opposite Bab-e-Pakistan,
Walton Cantonment, Lahore, 54750, Pakistan
T: +92 42 111 999 919
www.wateen.com

Contact
Imad Bajwa
Head of LDI Business
T: +92 32 2400 3136
E: imad.bajwa@wateen.com

Company Profile
Wateen Telecom is a converged communication
services provider that fulfills connectivity
requirements for organizations and individuals in
Pakistan. It provides telecommunication and data
services, including long distance and international
(ldi), optical fiber cable (ofc) & telecom
infrastructure, hybrid fiber & cable (hfc) services.

WAVETEL
88-90 Goodmayes Road, Goodmayes, Essex
IG3 9UU, United Kingdom
T: +44 (0) 330 088 2077
www.wave-tel.com

Contact
Usman Ali Azhar
Senior Manager, International Business
Development
T: +44 (0) 203 5000 975
E: usman.azhar@wave-tel.com

Company Profile
Wavetel is a leading provider of telecom services in
uk and rest of the world. We sell the international
wholesale (voice, SMS and data services), VoIP
telephony services, SIP trunks, mobile dilaer apps
and software for our valued clients and business
partners on worldwide basis.

WEBAIR
Suite 200, 501 Franklin Avenue, Garden City
NY, 11530, United States
T: +516 938 4100
www.webair.com

Contact
Justin Moran
Chief Business Officer
T: +516 938 4100 Ex: 120
M: +516 606 1977
E: gerard.hiner@webair.com

Company Profile
Webair provides customers with best-in-class
managed hosting solutions. We supply all of the
servers, software, bandwidth and management
tools needed to run nearly any web hosted
application from internet to enterprise server
solutions.

WESTIN BUILDINGEXCHANGE
Suite 300, 2001 6th Avenue, Seattle, WA, 98121
United States
T: +1 206 443 1800
www.westinbuilding.com

Contact
Michael Boyle
Strategic Planning Director
T: +1 206 443 1693
E: mboyle@westinbldg.com

Company Profile
The Westin Building Exchange (WBX) is the third
most connected building in the Americas and
among the most connected buildings in the world.
WBXoffers organizations low cost access to an
abundance of regional & global networks including
all the major CSP's via our extensive meet-me
rooms and world class colocation facilities.

WIC WORLDCOM INTERNATIONAL
COMMUNICATIONS
103 High Street, Waltham Cross, Hertfordshire
EN8 7 AN, United Kingdom
T: +44 (0) 207 099 9469
www.wicworldcom.com

Contact
Arsen Hambardzumyan
Chief Operating Officer
E: arsen@wicworldcom.com

Company Profile
WIC is a wholesale and retail carrier operating
since 2008 with offices in UK, Armenia and HK. We
have our own retail traffic originating from
Callshops, Calling Cards and VauxTalk app. Having
both direct interconnections with Tier1 telecoms
and in country terminations, we offer supreme
quality routes to MENA, CIS and Asia regions.
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THE TENABLE GROUP
THINKTEL COMMUNICATIONS
TIGO
TIGOBUSINESS-PARAGUAY
TIME DOTCOM
TKK
TK TELEKOM
TMT ANALYSIS
TNCI
TNZI
TOGO TELECOM
TOKU WORLD
TONGA COMMUNICATIONS CORPORATION
TOP CONNECT
TOPTEL FZE
TOT PUBLICCOMPANY
TOUBACOM
TOWER CLOUD
TRANCE TELECOM
TRANS WORLD ASSOCIATES
TRANSBEAM
TRANSEUROCOM
TRANSIT TELECOM
TRANSTELCO
TRIAXCESS
TRICOM
TRILOGY INTERNATIONAL ENTERPRISES
TRUE INTERNATIONAL GATEWAY
TSN - TELECOM SERVICES NETWORK
TULIP TELECOM
TUNISIE TÉLÉCOM
TURBOBRIDGE
TÜRK TELEKOM INTERNATIONAL
TURKCELL
TURKNET ILETISIM HIZMETLERI
TW TELECOM
TWILIO
TWT SPA
TWW
TYNTEC
UCMS
UFINET
UGANDA TELECOM
UHU SYSTEMS
UKRTELECOM
ULTRANET TELECOMUNICACOES
UNIFI COMMUNICATIONS
UNITAS GLOBAL
UNITED INFORMATION HIGHWAY COMPANY LIMITED (UIH)
UNITED TELECOMMUNICATION SERVICES
UNITEL
UNITELCO(UNIVERSAL TELECOM)
UNITI FIBER
UNIVERZALNE TELEKOMUNIKACĲE
UPCBUSINESS AUSTRIA GMBH
US CAMBRIDGE GROUP
US MATRIX TELECOMMUNICATIONS
US METROPOLITAN TELECOM
US SIGNAL
UTILITY TELEPHONE
UZBEKTELECOM
VALLEY TECH
VANILLA TELECOMS
VANRISE SOLUTIONS

Capacity
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VARSATEL
VASCSOFTWARE AND MEDIA COMPANY
VASUDEV GLOBAL
VECTOR COMMUNICATIONS
VEGA
VENTELOWHOLESALE
VERIZON PARTNER SOLUTIONS
VERSCOM CARRIER VOICE
VESPER TELECOM
VESTITEL
VETRA COMMUNICATIONS
VIATEL
VIAWEST
VIBER MEDIA
VIDEOCON CARRIER SERVICES
VIETNAM TELECOM INTERNATIONAL (VTI)
VIETTEL GROUP
9(21 : +2/(6$/( 6(59,&(6 % 9 9: 6
VINCULUM COMMUNICATIONS
VIRGIN MEDIA BUSINESS
VIRTACORE
VIRTELA TECHNOLOGY SERVICES
VIRTUAL1
VIRTUTONE NETWORKS
VIVACOM EAD
VIVACTION WHOLESALE
VIVO
VM TELECOM
V-NET
VNOTELECOM
VNPT
VODACODE
VODAFONE ALBANIA
VODAFONE CARRIER SERVICES
VODAFONE D2 GMBH
VODAFONE TURKEY (BORUSAN TELEKOM)
VODAFONE WHOLESALE GHANA
VOICE INC
VOICEON TELECOM SERVICES
VOICEVALLEY INTERNATIONAL
VOILA TELECOM INC.
VOIP CAPITAL ADVISORY
VOIP TEL
VOIP TELECOMUNICACIONES
VOIPSHOP TELECOMMUNICATIONS
VOISSNET CLOUD SERVICES
VOOVER COMMUNICATION
VOIXGLOBAL
VOVITEL COMMUNICATIONS PTE LTD
VOX CARRIER
VOX MUNDI
VOX TANDEM LLC
VOX TELECOM
VOXBEAM TELECOMMUNICATIONS
VOXBONE
VOXIGOTELECOMMUNICATIONS COMPANY
VOXILITY
VOXLINX
VOXOX
VOXPACE
VOXUS COMMUNICATIONS
VP TELECOM
VR TELECOM
VTEL JORDAN

capacitymedia.com

Capacity

Illustrating visually 
engaging 
statistics pages 
from raw data.

Creating own branded entries and 
house ads on the fly when page 
fillers were required.

Checking client 
own artwork 
for print 
compatibility.

Organising and setting over 
3000 unique listings.

Global Directories 
2011 - 2019.

Regional Directories 2011 - 2014.

Designing index pages to be 
clear and easy to navigate.

Creating different sized branded listings on behalf 
of client, utilising their own style/brand guidelines.
Communicating and implementing changes if required.

CAPACITY DIRECTORIES

Design and production of 
Capacity’s regional and 
global directories.

DELINIAN (former Capacity Media)

- Back to index -
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Logo/identity/branding

Main logo colour - on white

Main logo colour - on black

CHIPFLOW | Identity

BRAND IDENTITY

Logo design - colour/b/w, and 
‘short’ version.
Creating identity and brand 
guidelines, including type and 
colour palette. 
Various design projects (seed 
raise materials, website advise…)

CHIPFLOW

Short (favicons, apps etc)

Monochrome

- Back to index -
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Logo/identity/branding
BLACK ARTS VEGAN

VARIOUS CLIENTS | Identity

BRAND IDENTITY

Cleanup and revamp of the 
existing Logo. 
Creating brand identity and 
manifesting it in a style guide.
Packaging, direct mail/marketing, 
business cards, stall design.

Short logo whiteMain logo white

Main logo black Short logo black

- Back to index -
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Identity/branding/packaging
BLACK ARTS VEGAN

BLACK ARTS VEGAN | Packaging

PACKAGING

Creating different design 
‘identities’ for each flavour.
Jar and lid labels for cream 
cheese flavour. 
Stickers for individually wrapped 
soft and block cheeses, as well 
as multi packs.

The new packaging design adds a new layer of professionalism and a certain 'nowness' to the brand; resulting in increased visibility and appeal to its target audience, instant recognition, consumer trust and boosted sales.

- Back to index -
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Branding/marketing

Large scale prints.

Branded marketing materials 
for clients and ‘in-house’. Exhibition stand.

DELINIAN | Events

EVENTS BRANDING

Design and production of 
branding and marketing 
materials for Capacity events 
and awards ceremonies 
world wide.

DELINIAN (former Capacity Media)

- Back to index -
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ILLUSTRATIONS/INFOGRAPHICS/FINE ART
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Album covers

VARIOUS ARTISTS | Album art

MUSIC RECORD COVERS

Conceptional album and single cover art.

VARIOUS ARTISTS

- Back to index -
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Infographics/illustrations
CHIPFLOW

PITCH DECK DESIGN

Design and production of pitch- 
and sales decks*.

*Text has been altered for ND purposes.

Turning strategy and data into illustrative visuals 
and infographics while always staying within 
brand guidelines.

- Back to index -
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Illustrations, pencil.

 22 | Barbara Donner

Fine art/illustrations
PICTURES/CARDS

PICTURES/CARDS | Fine art- Back to index -
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Fine art
PICTURES/CARDS

Illustrations, pencil.

PICTURES/CARDS | Fine art- Back to index -
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Fine art
CARDS

Illustrations, mixed media.

CARDS | Fine art- Back to index -
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