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Brochures/magazines/publishing
/) AMARALIVING

| 1ssuEn | issuE12

AMARA

H l;“’;,

A\\\{ /95007 & Deszgnv

Decor & Dez n

/

Sustainable Gardening
With Juliet Sargeant
Pitcher Perfect

Behind the Brand: Picnic Planning Made Easy

Gabiriel Scott Lal)()” ¢ ()fLOMC)
At Home With NS TION

Daniel Hopwood

Somewhere (
ST

Biophilic Design
with Plant Kween

Total redesign of existing magazine.
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AMARA Vases |

OLLECTIONS

TOP PICKS

DESIGNER VASES

Whether it's to house flowers from

a loved one, accentuate your coffee |
table, or to simply filla gap on your (]
mantelpiece, a perfectly-picked vase L

can effortlessly transform Hl—==
the space around it. sty 1 \
Grand bouquets look " P.
best in a large vessel a5 ! (=
with a wide opening e

whilst towering stems
like pampas grass look
striking placed ina
narrower, tall vase.

| AMARA Thend Focus

ADD A TOUCH OF GRECIAN GLAMOUR TO 1 N s
'YOUR HOME.
e = e e | The aim was to create a clean, luxury look and feel while incorporating as many

\H:es‘ry\e shots and produc‘r images as possib|e,

" AARAcon | 13
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//AMARA LIVING

| AMARA Private Label

Global +
Explorer

'AMARA own brand’ sections got their own respective page borders, so that finding the required pages becomes intuitive and
without hcving to look at the contents page.

- Back to index -
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/ AMARA LIVING

1 AMARA At Home With

TV presenter, model
and DJ Zara Martin has
d with a plethora of
igious fashion brands

including Chan

and Fendi. One

most recognisable faces
in the London fashion and
beauty scene, ks to
us about her interior style,
inspiration and b an
ambassador fo

for Women International

@zaramartin

Comfortable, eclectic, and
babyproof.

Tell us about your home:

It was an old embassy that got
converted into apartments, the
ceilings are high and the big period
sash windows let all the beautiful
light in. I always love coming home,
which makes me feel extremely
grateful

AMARA: Describe your interior style,

ALBERTO PINTO

AT HOME WITH

ZARA MARTIN

What do you love most about it?
The space, the energy. the
neighbourhood, and the communal
garden to name a few.

What do you wish you could change?
In anideal world | would be living in
an Alberto Pinto designed chateau

in the south of France, but other

than that, | get bored of furniture
quickly so | could change the rugs

or the sofas.

Which room in your home is your
favourite?

I live in a duplex and the downstairs.
gets a lot of action during the day.
s0 1 love going upstairs to where the
bedrooms are. It's so calm.

What's your home's colour palette?
Grey with a splash of colour.

What was the last thing you bought
for your home?

Versace slippers, the Jonathan
Adler Eden backgammon set, and
kitchenware (Im obsessed).

What's your most treasured
possession?
My wardrobe.

What was your biggest interior
design mistake?

Not filling my previous home with
flowers, they instantly transform a
space. | now have a FLOWERBX
subscription, so | get a delivery of
fresh flowers on a regular basis;
they're the best.

Would you say your own personal
style influences your interior?

Of course. your home decor is an
extension of your own style. Which
is why sometimes one needs a little
spruce up or makeover

Yourean ambassador for Women
for Women International, why is this
charity close to your heart?

As an organisation, they are creating
lasting and meaningful changes.
They help women develop the
tools to support themselves and
their families, which is extremely
powerful. In light of recent events,
we have seen the urgent need for
charities such as Women for Women

SAMBONET

ALBERTO PINTO

International to be there to support
women in rebuilding their lives after
conflict

Who or what inspires you?
My son, Axel.

What's the best piece of advice
you've been given?

| was recently on a panel for Women
for Women International with Venetia
Archer, who founded the Ruuby app.
and she said ‘leap and the net will
appear” which really resonated with me.

Head to amara.com/women-for-

women to learn more about Women
for Women International.

JONATHAN ADLER

- Back to index -

4 § Of course, your home
decor is an extension

of your own style. Which

is why sometimes one

needs a little spruce up

or makeover.”

Zara Martin

FISKARS

AMARACOM | 45

Editorial \oyou’rs with lots of different elements

had to be placed neatly to preserve the
expensive feel.
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HACHETTE FILIPACCHI UK LTD

body &mind be:

OW MORE, GROW MORE UK EDITION £3.50

CHOLOGIES

9-PAGE SPECIAL REPORT

behaviour

e LIVINGON

“There‘a mo single “type” ofclent that

NOVEMBER 2010

Designing pages, spreods and SY

cover |Oyoufs.

but T tell them that it will ok unnatural;

svcH

comes for Botox treatments, says plastic
surgeon RajivGrover, whose clientsare offce:

Why dosomany of us feel compelled to live lfe at top speed and how can we
slowdown?. i Jean-Lou hreiber, the auth
aconfidence boost.Beyond reducinglines of; I e yweTreallin

such ahurry. Overleaf, take our test to discover what drives you to speed up

‘comfortable withadiminished range of
facial moverment.

Onewriter who tied Botox didst ke the
reduced facil expression and has decided
nottouse it gain. Tt didn't ccur to me thata
sccminglycoutine reatment couldalect my
confdence sobadly, shesays. Expressionis
suchan important partof uman nteraction

proves it - that

Express yourself

Natural-looking Botox
interms, butitis possil
still appear animated e/ maxxanapavs

Julianne Moore
«Love isn’t enough
1 need to work too»

would rather accept my frou lines than have

thembe abarrie to communication
“Treatment has  bepersoalsed for

Tlook notonly at

ih

’
DOSSIER 15-pace secrion might ot

YOUR FA

BUILD BETTER

balanced resit

says Florence

Anderson. v
somestartling ol stopped
produced by botulinum foxin A havingmy top-ups. Now I'm quiteenjoying

# - orzons singa epeiosprmsrrrrot
m Break free from your childhoo
m Make sense of your family dys rms—— . N,

therapy special

: =
|~ ecoacasumi

1 REMENBER - SOLNDED POSH
AND CONFIDENT ON THE PHONE.

OKS, FILM, MUSIC AND MORE

What’s the point of

«Don't expect therapy to
cure you completely’»

Daviasacle

having therapy’

Therapy i
us tick . Buth s it work?
L

can'ttakeus back
breakcionn. But it can help

‘makes

really happens

nd Psychologies’

&l have 3 matned for staing off
colds.or resting wasp stngs, but

we arshesring
tantiy.might thei

us upintre present

Behind closed doors
neof thereasons

tery oyess?

When we suspect we might be

permanent hagpiness. And that's becauso

naturaly nervous about sometting,

g oomuch oo o O secretyvatding s wtamta s syt

oy N R e Creoﬁmg different page |c1\/ou‘rs
v epas 20
it Sa kit while oo”qering to sfy|e

somanypopstars, sportspecoe, TV personaitiesand
tgris

longer carres itor

Butuha, exctly

ing caled therepy that

123 o8t ito renat Pving therapy o tona

s nthe UK tody nclude osy-
ehoanlysi.psyehetherapy. cogntive benaviours!
therany (CET). e coaching, hyonotheraoy,orif
‘counselingor even aughter therapy. e fsttwo, >

- Back to index -
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guidehnes and |iosmg with the
picture desk.
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/ NEWSQUEST SPECIALIST MEDIA

Sole responsibility for design
and producﬁon.

wwwgrinteligence com Gglobalreins

GLOBAL
CE
ENCE

erintelligence.com

BEYOND THE
ARAB SPRING

Europe and Asia

Sole responsibility for design
and producﬁon.

Sizeis everything Gy VNEINYid

CSecnomyapou. T ()

OUT OF "=
NOWHERE

" $3608N .

w30,

commod

IS
TH AT B

AKE DECISIONS

- Back to index

THE MISSING
PIECES IN THE
GROWTH PICTURE

al deveo
el the N

Feeling
the squeeze

RAW FACTS

— <rz,
¥ B

 SHOCK WAVES IN
~ THE WAR ON _
‘TERROR

5« din.
o ity

temarsm thicat that'shaws no signs of abaiing

In this region one
man’s terrorist

« can be viewed as
another person’s
freedom.fighter”

Designing pages and
spreods while odhering to
sf\/\e guides.

Creating and incorporating
info grophw’cs/w’”us‘rroﬁons fo
visuo||y support the article.
Utilising image libraries.
Manipulating images to fit
given concepts.

Arranging required
elements while keeping the
layout clean and easy

to navigate.




E%ochum%/mwagaZWm&/pubhﬁﬂmg
/ JOHN BROWN MEDIA

Creating concepts and

page |oyoufs.
‘Together:
head in
i the cloud
Creating concepts and page \oyoufs. |
Toking ownership of the print run of
eigh‘r different versions of the
) ‘exchange” magazine.
‘Exchange*
&lY, You neeq
in °€d 1o belig,
I r { p1atoure doing 0
explore® — c——Jo-»—N| ,
\ YOU: how do : ¢ / hot five . :
one touch 0 | T B—
Facebook
Trovestarps
Creating concepts and page layouts.
Working ona comp|e’re refdesign of the
‘explore” magazine.
‘Explore’

- Back to index -
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/ DELINIAN (former Capacity Media)

CAPACITY NE

Sole responsibility for design and
produc‘rion.

CMC brings
reliability to
Africa and the
Middle East

Capacity Magazine Anniversary Edition.

End lockin al?ly going

virtu:

“%We

wve taken
all the thinking
from the IT space
space to apply to
the network

Burning through
: money

= |

6 The M&A guys.
were completely.
outof.

control.
Thisall led o a glat
of assets

Gas traders with no understanding of
how long tho infrastructuro took to build
thought the telecoms industry could do it
inmonths. They were going to fix our

- Back to index -

6 Our success
has come despite
being burdened

substantial legacy
dobt

Concepts, page |oyou‘rs.

Adhermg fo ‘remp|o‘res and
style guides where needed,
des'\gning fresh concepts or
odop‘ro‘rions when required‘

Itwas a big thing when ITW started
and opened itself up to more carriers
and alot of new players. ITW opened
up the market  lot



Pub\15%img/deerﬁsmg/gdveﬁom\S/in{og@phcs
/ DELINIAN (former Capacity Media)

LA 5’,1 o B
r i 2 n’ Global Carrier ==
CAPACITY MAGAZIN ‘ Awards \(’:V/{-IIJ;\'(A:II%\NI{EQTEISIE\’WITH
S tober | V'rtual
Sole responsibility for design and E-’ g R oo,
pi’Od uction. Wholesale telecoms’ largest

glebal industry celebration

Shortlist announced!

VIEW NOW

WHI!LESALE TELECOMS
& GLOBAL ICT INFRASTRUCTURE
- MOST INFLUENTIAL EXECUTIVES

POWER
100

) SUBMIT NOW
In-house adverts for Decting: 6ih Ap
company own events.

REGISTERNOW

9 ‘ axXino i
DECIX Inbound 4
MORE THAN JUST .
ANEW ERA OF HOPE AND o JUs Services DEUTSCHE TELEKOM
DIGITALISATION v JULFILLMENT Manager GLOBAL CARRIER
" o NN EXPLORES BLOCKCHAIN

15 Portfolio for more growth OPPORTUNITIES

Order-
management

Ww - ' J‘Wﬁ@mﬂ

66 A sconomic activity

moves from the analogue -

Sponsored editorial and adverts

o the cigital sphore, -
e — security, robt a .
opymemed BRI g : S behalf of client
possible are key for all . . : Number- & Trading otng on oenair or client.
applications in all o 2 Pool-Inventory Buy/Sell e o sckchaln

B Checking client ads for
Zomeilioes,

Sermtoms. manco s print readiness.

paving the way for future

Reporting Billing

Communicating and
imp|emen‘ring chonges.

W e e T B 5 st sl ™ e e T ]

TELECOM EGYPT 10 BUILD CABLE FOR COVID-19 FROM SPACE LEGACY VERSUS TECHNOLOGY fr— S
?HE'—EN" SOVERNME § . CHALLENGES AHEAD

O O

- Back to index -

Turning raw data info oppeo\mg
visuals and infographics.
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/ DELINIAN (former Capacity Media)

Design and production of
Capacity's regional and
g|obo| directories.

9 ot CAT

O
Global Directories ot e

e ——

2011 - 2019.

AFRICA
DIRECTORY 2011

ENTRAL &
TERN EUROPE
RECTORY 2011

NTRAL &
LATIN AMERICA

EASTERN
IRECTOF

AFRICA
DIRECTORY 2015

EUROPE
RY 2013 DIRECTORY 2012

o

WK e

GLOBAL WHOLESALE
DIRECTORY2012

MIDDLE EAST
DIRECTORY 2011

GLOBAL WHO!
JOR O/RECTORY 201

(S S ——

LE EAST

MIDDLE EAST
CTORY 2014

DIRECTORY 2012

P AN v
=

METRO CONNECT
DIRECTORY 2012

I
=g

ASIA
DIRECTORY 2011

CAT TRE e

METRO CONNECT
DIRECTORY 2013

Organising and setting over
3000 unique listings.

Designing index pages to be
clear and easy fo navigate.

Creating different sized branded |isﬁngs on behalf
of client, u‘ri|ising their own s‘ry|e/brond guide\mes.

Communicating and imp\emenﬁng chcmges if required.

BringCom

Checking client
own artwork
for print
compoﬂbﬂﬁy.

Duignespees
pee

WHY ADVERTISE IN = = B
CAPACITY MAGAZINE?

;! l i

Creating own branded entries and
house ads on the fly when page
fillers were required.

16

Regional Directories 2011 - 2014.

B s ufinet
==

62%

100Mbps

llustrating visually
engaging
statistics pages
from raw data.

- Back to index -
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Logo/identity/branding
/ CHIPFLOW

BRAND IDENTITY

Logo design - colour/b/w, and
‘short version.

Creating identity and brand
guide\mes/ induding type and
colour po\eﬁe.

Various design projects (seed
raise moferio|s, website odv'\se,..)

LL]_
(Aml
(ed
<
Iy,
:::!.:
3
N
(]
-

e

Main \ogo colour - on white

Monochrome

' L

Main logo colour - on black Short (favicons, apps efc)

- Back to index -
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Logo/identity/branding
// BLACK ARTS VEGAN

BRAND IDENTITY

Cleanup and revamp of the
existing Logo.

Creating brand idenﬂfy and
monifes‘ring itina sfy\e guide

Pockoging/ direct moi|/morkeﬂng/
business cords, stall design.

Main logo black BL/\CI/\ /\RTS \/EG/\N Short \ogo black

SLACK ARTS V=GAN

Main |ogo white

Short logo white

- Back to index -



WW br@mdwg pgfka Jing

// BLACK ARTS VEGAN

PACKAGING

Creating different design
‘identities’ for each flavour.

Jar and lid labels for cream
cheese flavour.

Stickers for individuo”y wropped
soft and block cheeses, as well
as multi pocks.

The new pockoging desw’gn adds a new layer of pro{essiono ism and a certain 'nowness' to the brand; resu\‘rimg in increased v'\sibi\'\fy and oppeo\ fo ifs farget audience, instant recognifion, consumer trust and boosted sales.

- Back to index -



Br@ndmg/morkeﬂmg
/ DELINIAN (former Capacity Media)

EVENTS BRANDING

Design and producﬁon of
brondmg and morkeﬁng
materials for Capacity events
and awards ceremonies
world wide.

5 '
( FTTHCOUNCIL See the Light

ASIA PACIFIC | i ’ Hote Exuatarit Ponang, Nlaysia

D e e S .

=
=_"TE Friie @ Oosu o @senko
< B ok _—— 3

% Calix Ml BKtel CYIENT @duaine @ummz guswrcs
AbRAn i Calix itk + ©! pre

o 49— omasmetarns 4y 3G JohnGuent L R 7|
- ¥ «  Litech.  mmm = (o)
<
Cencmozsl o saom ace yorc ks
Ra—— o ety
2y [F osue mme
< S ek

LN e D e

www.ftthcouncilap.org

Large scale prints.

L —— .-

‘ nersh
s frst searchable WA Par t E
Bes" ) iabase for the telecoms Mark

Branded morkeﬁng materials
for clients and ‘in-house’

Exhibition stand.

- Back to index -
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A‘ bu m covers
/ VARIOUS ARTISTS

MUSIC RECORD COVERS

Mm

1
Claiyguc

L BLEE

. TRAILER

Concepﬂono\ album and sing|e cover art.

- Back to index -



Infographics/illustrations
// chipFLOW

e —

CRAS HIMENAEOS " Consequt u ol oot st
m olementum sem sit pota igula sem nosira penatious

 Somere ki en AR A s R

Design and production of pitch-
Omd SOleS deCkS*. 1 Fames erat Quam vitae Libero Cras auctor PRET PTG 1908

TETUR!

dictumst vestibulum curabitur id sed nibh

ullamcorper adipiscing ex curabitur dapibus
tempus sociosqu. adipiscing. donec mollis.
- Consectetur viero velt venenati ingi IMPERDIET
P nabiasee 6geetas sert T
- Loboris oenean el nt suscip  Ptentosquo oot vl -

e R, et
Q32027 - Q12029 Q22030 - e o o et s
\

Ligula cubilia vehicula - Posuere eros est nisi dolor ultricies phasellus
. lI!IIII s.nmmmminm-mnmhm

— e —
et

Porttitor scelerisque - Sagittis faucibus lacus eu class consectetur congue primis

Luctus facilisi quam viverra nibh tellus odio enim. Tempor accumsan lacus conubia mauris.

Class ante eros - Viverra cmet auctor hendrent

tu\mlﬂun
o
mm P et ano
ekl o | Vit Sh”
| | oot

Curabitur lacus
ultrices ante
portaimpordiotinbus pulvir -
nisl tristique nunc. -
TEMPORA . el
I s i 5% .- e

inibus class i auct
VIVALIS Einibus clos ants. bbbl —

eros erat facilisi
Class ante eros erat maximus risus. et luctus. Porta mperdietfinibus 10%
facilisi maximus

risus. Viverra amet o o =
1060 100 1060

auctor hendrerit
Curabitur lacus ‘
nte

ultri

Turning strategy and data into illustrative visuals
and infographics while o\woys staying within
brand guide|ines,

*Text has been altered for ND purposes.

- Back to index -
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/ PICTURES/CARDS

llustrations, pencil.

29 | Bar Jonner - Back to index -




Fine art
/ PICTURES/CARDS

lllustrations, pencil.

Barbara Donner - Back to index -



Fine art

// CARDS

|Hus‘rro‘rions, mixed media.

24 | Barbara Donner - Back to index -
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